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Islamophobia, a term put into circulation around 
1910 to describe French colonial treatment of Mus-
lims in North Africa, plays an increasingly influential 
role in the daily experiences of Muslims around the 
globe. In the United States, Muslim Americans are 
the subject of public discussions, negative media 
representation, and discriminatory policy debates. 
But rarely are they asked for their own opinions. 
If they happen to be given a platform to speak, do 
we listen? “Can the subaltern speak” could be ren-
dered to “can the Muslim speak,” which is relevant 
to the current survey pointing to the painful fact 
that Muslims censor themselves due to feelings of 
fear and Islamophobia in US society. Self-censor-
ship is a natural outcome to Muslim Americans fac-
ing constant surveillance, intrusion of their privacy, 
and preemptive prosecution, which might explain 
the sense of caution and fear permeating the US 
Muslim community. 

Islamophobia is on the rise in the US, Europe, and 
globally, with impacts documented by the United Na-
tions, European Union, and nongovernment organi-
zations. Islamophobia is “a type of racism” that prob-
lematizes and racializes Muslims’ presence in society, 
which often translates to discriminatory practices, 
exclusion, and increased violence. A cursory exam-
ination of daily news offers a plethora of Islamopho-
bic incidents, which directly connect to the 97.8% 
of survey respondents that affirmed the existence 
of Islamophobia and its impact on their lives. Thus, 
the report in our hands, Islamophobia through the 
Eyes of Muslims: Assessing Perceptions, Experiences, 
and Impacts, published by the Othering & Belong-
ing Institute at the University of California, Berkeley, 

is groundbreaking and timely, coming around the 
twentieth anniversary of 9/11.

Why is this report groundbreaking? Over the past 
twenty years, the work and publications on Islam-
ophobia have often focused on analyzing media 
coverage, documenting civil society actors’ negative 
statements, and detailing the funding and organi-
zational infrastructure behind the demonization of 
Muslims. While all these are important works and 
more are certainly needed, the groundbreaking 
contribution of this report is the focus on the peo-
ple living with Islamophobia, documenting their 
collective experiences and registering their voices. 
Critically, many surveys post-9/11 sought to answer 
the erroneous and Islamophobic question of “why do 
they hate us?” rather than seeking out the opinions 
and perspectives of Muslims at a critical moment in 
the history of our country. No one knows if in previ-
ous years, if the views of Muslims were more sought 
out, if their perspectives could have impacted policy 
choices and prevented the determined course of ac-
tion and interventions in Afghanistan and Iraq! The 
national survey and its findings should be read care-
fully and be taken seriously by decision-makers and 
civil society actors to make the necessary changes to 
address the glaring problems identified.

In context of the twentieth anniversary of 9/11, the 
new administration in Washington, DC, and the US 
withdrawal from Afghanistan and Iraq, these historic 
times make this survey and accompanying analysis 
all the more timely. Islamophobia in the US inten-
sified during and immediately after the election of 
former president Barack Obama, who was attacked 
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on his supposed Muslimness. People with deeply 
racist views of President Obama couldn’t publicly call 
him the N-word, so they called him the M-word. The 
leader of the “Birther Movement,” Donald Trump, 
rode the M-word to the White House, and through-
out his term encouraged racial hostility with his 
frequent expressions of anti-Black, anti-Latino, and 
anti-Asian sentiments.

Lastly, the survey is timely for those working on 
countering Islamophobia. It provides another dataset 
that can serve as an essential tool in developing the 
appropriate responses to the unfolding crisis. The 
fact that Muslim women tend to be the primary tar-
gets of Islamophobic incidents (74.3% of the time) 
and the lack of reporting by victims (87.5% did not 
report) should give the needed impetus to develop 
the necessary responses at a policy, educational, and 
civil society level. 

Dr. Hatem Bazian 

President, International Islamophobia Studies  
Research Association

Editor in Chief, Islamophobia Studies Journal

Lecturer, Middle Eastern Languages and Culture, and 
Asian American and Asian Diaspora Studies,  
UC Berkeley
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The Othering & Belonging Institute developed and 
administered this national survey between October 14 
and November 2, 2020, among the US Muslim popu-
lation (citizens and noncitizen residents who live and/
or work in the US) to understand the prevalence of Is-
lamophobia in the US. In so doing, we intentionally set 
the survey to assess Islamophobia’s prevalence from 
the perspectives of those who bear the brunt of its ef-
fects on their daily lives. Additionally, the study sought 
to account for the diversity of US Muslims and sought 
to assess their societal engagement, worldviews, and 
belonging as they navigate their lives in the US.

Part 1: Background and Demographics offers an 
overview of the US Muslim population that partici-
pated in the survey and essential characteristics of 
the population. 

A total of 1,123 US Muslims participated in the sur-
vey, and weighted to the 2017 projected Muslim 
American population of 3,450,000, this constitutes 
a margin of error of +/-2.9%. Over two-thirds of sur-
vey participants were between the ages of 30–49 
(48.8%) and 18–29 (19.9%). Slightly more men par-
ticipated in the survey (51%) than women (49%). In 
addition, there were more women ages 18 and 49 
than men participants, and more men ages 50 and 
over than women participants. Most survey partic-
ipants (69.6%) identified as South Asian (35.6%), 
Arab (25.2%), and African American/Black and Af-
ro-Arab (8.8%) heritage. Almost half of the Muslims 
surveyed (48.9%) are native English speakers, while 
another 43.5% speak English very well. Additionally, 
most participants (83.5%) speak another language 
besides English at home.

A total of 61.2% of survey participants were for-
eign-born, while 38.8% of participants were US-
born. More participants ages 18–29 were born in 
the US than any other age group (76.8%); and for 
participants ages 30 and over, 60% to 90% of them 
were foreign-born. In addition, there were more 
women respondents born in the US (50.7%) than 
men (27.4%). Close to a third of the survey partic-
ipants that were foreign-born have lived in the US 
for 21–40 years (32.3%) and an additional 13.3% 
of respondents have lived in the US for 11–20 years. 
Survey respondents were residents of 42 out of the 
50 US states, as well as the District of Columbia, and 
there were more respondents from California than 
any other state (35.3%). 

Most survey participants are college graduates 
(90.7%). More than half of the survey participants 
(67%) earn an annual pretax income between 
$25,001 and $200,000, 17.3% earn less than 
$25,000, and 10.2% earn more than $250,000. 
Participants ages 18–29 were more likely than any 
other age group to earn less than $25,000 (46.4%). 
There were more US-born (14.9%) than foreign-born 
(4.4%) participants that identified as students. There 
were also more female students (11.6%) compared 
to male students (5.4%).

Almost two-thirds of the survey respondents 
(64.4%) are employed and another 10.2% are 
self-employed. Irrespective of age, female survey 
participants have a higher rate of unemployment 
(11.6%) than male survey participants (4.4%), as 
well as a higher rate of not being in the labor force 
(women: 5.1%, men: 0.2%). Of the respondents 
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who are employed, over two-thirds have full-time 
employment (63.6%). 

Women respondents were more likely to have an 
annual income of less than $25,000 (26%), while 
men were more likely to have an annual income of 
$100,001 to $150,000 (21.6%). In addition, US-born 
survey participants were more likely to earn less 
than $25,000 (27.8%), while foreign-born partici-
pants were more likely to have an annual income of 
$100,001 to $150,000 (21.3%).

Part 2: Muslims’ Perceptions of Islamophobia in 
the US assesses the survey participants’ beliefs 
about Islamophobia: if it exists, how prevalent they 
perceive it to be, when they first became aware of it, 
and who they believe is more at risk of experiencing 
or being impacted by Islamophobia. 

Irrespective of age, gender, or if the survey partic-
ipants were US- or foreign-born, nearly all partic-
ipants believe that Islamophobia exists in the US 
(97.8%). In addition, almost all survey participants 
(95%) agree that Islamophobia is a problem in the 
US. Close to two-thirds of respondents (60.6%) as-
sess Islamophobia to be a very big problem, while 
over a third (34.4%) believe that Islamophobia is a 
somewhat big problem. Notably, younger partici-
pants, women, and US-born participants are more 
likely to consider Islamophobia to be a very big prob-
lem. In total, over a third (34.3%) of all participants 
first noticed the existence of Islamophobia prior to 
2001, suggesting that more Muslims that participat-
ed in the survey were already aware of Islamophobia 
prior to September 11, 2001. Just under a third of 
respondents (28.9%) first noticed the existence of 
Islamophobia between 2001 and 2007, suggest-
ing that they first became aware of Islamophobia 
because of 9/11 or in the years following 2001. In 
assessing those most impacted by Islamophobia, 
almost three-quarters of participants (74.3%) be-
lieve that women are more at risk of experiencing 
Islamophobia. Significantly, more men (81.2%) than 
women (67.1%) survey participants believe Muslim 
women are at a greater risk of experiencing Islam-
ophobia. In addition, more than a third of respon-
dents (39.4%) believe that all age groups of Muslims 
are equally at risk of experiencing Islamophobia.

In regard to reporting Islamophobic incidents, over 
half of participants (55.4%) have personally encoun-
tered an incident but did not report it to the author-
ities, and 32.1% have never personally encountered 
an incident. Only 12.5% of participants have reported 
an incident to the authorities. Younger participants 
were less likely to report an incident than older par-
ticipants, and older participants were also more like-
ly than younger participants to have not personally 
encountered an Islamophobic incident. Furthermore, 
US-born participants (64.2%) were less likely to 
report an Islamophobic incident than foreign-born 
participants (49.8%). And almost two-thirds of re-
spondents (65.7%) that encountered an Islamopho-
bic incident did not know where to report it.

Part 3: US Muslims’ Experiences with Islamophobia 
sheds light on the othering of Muslims and the lived 
experiences of the survey participants in relation 
to Islamophobia, how often they experience Islam-
ophobia, the impacts of discriminatory policies, and 
the treatment of survey participants by law enforce-
ment and health-care providers. 

Over two-thirds of participants (67.5%) have per-
sonally experienced Islamophobia in their lifetimes. 
Among them, 76% responded that they experi-
enced Islamophobia in the last twelve months (Oc-
tober 2019 to October 2020). Survey respondents 
ages 18–29 were more likely to have personally ex-
perienced Islamophobia than any other age group 
(81.2%), and in general, younger respondents were 
more likely than older respondents to have person-
ally experienced Islamophobia. More than half of 
both female and male respondents have personally 
experienced Islamophobia; however, women are 
more likely than men to have had a personal en-
counter with Islamophobia (women: 76.7%, men: 
58.6%). In addition, most US-born participants 
have personally experienced Islamophobia (82.3%) 
compared to over half (58.1%) of foreign-born par-
ticipants. When asked to assess how often respon-
dents have directly experienced Islamophobia, over 
a third (39.5%) reported that they have directly ex-
perienced it rarely. 

Regardless of age, gender, or place of birth, almost 
two-thirds of participants (62.7%) responded that 
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they themselves, or family members, friends, or 
members of their community, have been affected by 
federal and/or state policies that disproportionately 
discriminate against Muslims. In addition, more than 
half (53.3%) of respondents have been treated un-
fairly by a law enforcement officer because of their 
religious identity. Despite this, many participants 
(85.6%) feel comfortable calling law enforcement 
for help or protection. Furthermore, most survey 
respondents (97.5%) feel that they are treated fairly 
by health-care providers when seeking medical at-
tention, and nearly half of respondents (49.6%) feel 
that they are very often treated fairly. Younger partic-
ipants, women, and US-born participants were less 
likely to feel that they are very often treated fairly by 
health-care providers.

Part 4: Social and Psychological Impacts of Islam-
ophobia on US Muslims assesses the social, psycho-
logical, and emotional impacts of Islamophobia to 
measure its effects on survey participants’ well-be-
ing and its effects on the Muslim community at large. 

In assessing the social impacts of Islamophobia on 
US Muslims, almost a third of survey participants 
(32.9%) at some point in their lives have hid or tried 
to hide their religious identity, while over two-thirds 
(67.1%) have never done so. Participants ages 18–29 
(44.6%) were more likely than any other age group 
to have tried to hide their religious identity. Notably, 
US-born participants (40.1%) were more likely to 
have made attempts to hide their Muslim identity 
compared to foreign-born participants (28.4%). Re-
gardless of age, most respondents (88.2%) censor 
their speech or actions out of fear of how people 
might respond or react to them. However, survey 
participants ages 18–29 were most likely to censor 
themselves very often (17.9%) and often (21.4%). 
Significantly, women censor themselves at a higher 
rate (91.8%) than men (84.6%), and most US-born 
(89.2%) and foreign-born (87.5%) respondents en-
gage in self-censorship. In considering respondents’ 
ability to navigate and access public spaces, nearly 
all participants (97.9%) feel that they can safely ac-
cess community or social public spaces.

When assessing the psychological and emotional 
impacts of Islamophobia on US Muslims, most survey 

participants (93.7%) responded that Islamophobia 
affects their emotional and mental well-being. For 
close to two-thirds of respondents, Islamopho-
bia affects their emotional and mental well-being 
sometimes (39.1%) and often (24%). On the ques-
tion of Muslim stereotypes, nearly three-quarters 
of respondents (74.7%) have not heard of any ste-
reotypes about Muslims that they believe to be true, 
while a quarter of respondents have (25.3%). 

Part 5: Societal Engagement of US Muslims pro-
vides an analysis of survey participants’ efforts to-
ward community building, intercultural mixing, and 
civic engagement, and how Islamophobia impacts 
those efforts. 

Regardless of age, gender, or place of birth, almost 
all respondents (99.6%) socialize with non-Muslim 
groups, and more than half (51.5%) very often social-
ize with non-Muslim groups. Younger respondents 
are more likely than older respondents to socialize 
very often with people that do not identify as Muslim 
(18–29: 57.6%, 30–49: 51.8%, 50–64: 49.1%, 65–74: 
42.2%, 75 and over: 35%). Yet, 79.2% of participants 
said that Islamophobia prevented them from build-
ing social connections with non-Muslims. Notably, 
over a third (36.5%) of participants reported that 
Islamophobia sometimes prevents them from build-
ing social connections with non-Muslims. In con-
trast, 69.9% of respondents find it difficult to build 
community with other US Muslims because of Is-
lamophobia. Close to a third of participants (30.6%) 
assessed that Islamophobia rarely makes it difficult 
for them to build community with other Muslims, and 
an additional 27.4% of participants assessed that it 
is sometimes difficult. In assessing US Muslims’ civic 
engagement, 76.5% of participants feel uncomfort-
able making demands on their local authorities or 
congressperson. 

Finally, Part 6: US Muslims’ Worldviews and Be-
longing measures survey participants’ social and 
religious worldviews, their perspectives on race and 
relations between Muslims and non-Muslims, and 
their sense of belonging. 

Most survey participants (79.4%) agree that Islam-
ic values are consistent with US values, and 40% of 
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participants strongly agree. In considering diversity, 
irrespective of age, gender, or place of birth, nearly 
all participants (99.1%) agree—with 91.9% strongly 
agreeing—that it is a good thing that the US society 
is made up of people from different cultures. In ad-
dition, over three-quarters of respondents (76.6%) 
disagree that the US is weakened by people of dif-
ferent racial and/or ethnic backgrounds sticking to 
their old ways. Moreover, most participants (86%) 
agree that most immigrants coming to the US are 
doing enough to adapt to the American way of life. 
Most participants (97.1%) agree that racial prejudice 
is a major problem in the US. Furthermore, almost all 
respondents (99%) agree that all races and ethnic-
ities of people should be treated equally; notably, 
and regardless of age, gender, or place of birth, 
97.3% of respondents strongly agree. On the role 
of the US media’s portrayal of Muslims, almost all 
respondents (97.5%) agree that the US mainstream 
media’s portrayal of Muslims is unfair. Additionally, 
seven out of ten participants (72.9%) agree that 
relations between Muslims and non-Muslims in the 
US are friendly. 

The survey participants’ sense of belonging assesses 
US Muslims’ identity, the importance of being accept-
ed in US society as Americans, and their awareness of 
mechanisms to document and report Islamophobia.

Over half of survey participants (52%) most identi-
fy themselves in everyday encounters as a Muslim 
American. Most respondents (89.1%) feel that they 
are American, and of those, 65.9% strongly agree 
that they are American. In general, younger respon-
dents, women, and foreign-born participants were 
less likely to feel that they are American. In addition, 
most respondents (93.7%) agree that it is important 
to them that their children are, or would be, fully ac-
cepted as Americans. 
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PART 1 OF THIS REPORT offers an overview of the 
US Muslim population and essential characteristics 
of the population, by way of survey participants’ re-
sponses. Survey participation was exclusively afford-
ed to Muslim citizens and residents who live and/or 
work in the US. A total of 1,123 US Muslims partici-
pated in the survey, and weighted to the 2017 pro-
jected Muslim American population of 3,450,000, 
this constitutes a margin of error of +/-2.9%. 

Over two-thirds of respondents were between the 
ages of 30 and 49 (48.8%) and 18–29 (19.9%). 
Slightly more men participated in the survey (51%) 
than women (49%). In addition, there were more 
women respondents ages 18–49 than men partici-
pants, and more men ages 50 and over than women 
participants. Almost 70% of participants identified as 
South Asian (35.6%), Arab (25.2%), and African Amer-
ican/Black and Afro-Arab heritage (8.8%). 

Most survey participants are college graduates 
(90.7%), and 92.4% either were native English 
speakers (48.9%) or speak English very well (43.5%). 
Additionally, most participants (83.5%) speak anoth-
er language besides English at home.

A total of 61.2% of participants were foreign-born, 
while 38.8% were US-born. More respondents ages 
18–29 were US-born than any other age group 
(76.8%); and for participants ages 30 and over, 60% 
to 90% of them were born outside of the US. In addi-
tion, there were more US-born women respondents 
(50.7%) than US-born men (27.4%). About a third of 
foreign-born respondents (32.3%) have lived in the 
US for 21–40 years, and 13.3% have lived in the US 
for 11–20 years. 

More than half of the survey participants (67%) 
earn an annual pretax income between $25,001 and 
$200,000, 17.3% earn less than $25,000, and 10.2% 
earn more than $250,000. Participants ages 18–29 
were more likely than any other age group to earn less 
than $25,000 (46.4%). There were more US-born 
(14.9%) than foreign-born (4.4%) participants that 
identified as students. There were also more female 
students (11.6%) compared to male students (5.4%).

Survey respondents were residents of 42 out of the 
50 US states, as well as the District of Columbia, and 
there were more respondents from California than 
any other state (35.3%). 

Background

Survey Objectives
The findings and analysis in this report are based 
on data collected from a national survey conducted 
by the Othering & Belonging Institute to assess the 
impacts of Islamophobia on US Muslims. The survey 
ran from October 14 to November 2, 2020, and sur-
veyed 1,800 US Muslims from across the US, and of 
those, 1,123 respondents met the full criteria for their 
responses to be included in the data analysis. This 
study is the first national survey to attempt to assess 
US Muslims’ views on the impacts of Islamophobia 
on US Muslims, their worldviews on racial equity, 
their sense of belonging, and their views on citizen-
ship, among other social issues. 

The goal of the survey was to ask US Muslims to assess 
the impacts of the othering and discrimination  

   PART  1

Background and Demographics
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they face because of their religious affiliation, a 
phenomenon the survey refers to as Islamophobia. 
The definition of Islamophobia, as provided in the 
survey for respondents “is the actions rooted in bias, 
prejudice, hate and/or exclusion of Muslims or those 
perceived to be Muslim. Such actions may result in 
an ​individual ​verbal and/or physical attack​, public 
policy, or the collective dehumanization of Muslims​ 
in the United States.”1 

The initial design of the survey was intended for a 
pilot study with Muslim community members in up to 
seventeen states in the US to evaluate the viability of 
the survey and to gather relevant data surrounding 
the impacts of Islamophobia on US Muslims. As such, 
this pilot national survey was to be the catalyst for a 
large-scale national survey and study to evaluate the 
multiple effects and impacts of Islamophobia on US 
Muslims. In considering the time, labor, and expense 
required to develop the pilot study, the research 
team decided to scale up the study to be a national 
survey that was disseminated to all fifty US states. 

Survey Design
To assess the viability of the study, obtain diverse in-
sight and perspectives, and gather relevant concerns 
and questions surrounding the impacts of Islam-
ophobia on US Muslims, in-person focus groups were 
scheduled with Muslim female college students, 
Muslim male college students, Muslim parents, and 
Muslim professionals. A focus group was convened 
in February 2020 with a group of five Muslim female 
college students; however, due to the COVID-19 pan-
demic, the Muslim male students, parents, and pro-
fessional focus groups were subsequently cancelled. 
In addition to using the feedback and responses 
provided by the participants in the Muslim female 
student focus group to develop the survey questions, 
the questions were shared with several external re-
viewers with expertise in survey design and who also 
study and research Islamophobia and its impacts. 
The external reviewers hold affiliations with aca-
demic institutions, both in and outside of the US, as 
well as civil rights and advocacy organizations and 
research institutions. The design of the survey instru-
ment went through several iterations before being 

finalized based on the generous feedback from the 
focus group participants and external reviewers. 

Survey Instrument
The survey was designed and disseminated 
through Qualtrics, Berkeley, a web-based plat-
form used to create and conduct online surveys. 
Participants were asked to read and respond to an 
online consent form in which they had the option 
to agree or decline to participate in the national 
survey at their discretion. If respondents agreed 
to participate in the survey, their survey responses 
were collected, in confidence, and analyzed along 
with other participants’ responses. The survey did 
not collect or archive any personal information, and 
respondents’ responses could not be identified or 
linked to their name or any other characteristics 
that would reveal their personal identity. The sur-
vey was anonymous, and no personal identifiers 
were collected, including IP addresses. The survey 
questions and data collected from the survey are 
available to review and download as data books 
(see appendix A for survey questions). 

To participate in the survey, respondents were asked 
a series of questions to assess if they met the pre-
determined eligibility criteria. Respondents had to 
consent to participate in the survey, as well as confirm 
that they were eighteen years of age or older, identify 
as Muslim, and live and/or work in the US; however, 
the survey didn’t ask about citizenship status. For the 
purposes of this survey, survey participation was 
limited only to those who identity as Muslim as it 
is critical to assess the impacts of Islamophobia as 
affecting US Muslims in order to document their per-
spectives, assessments, and lived experiences. And 
if respondents answered no to any of the questions, 
they were not permitted to take the survey and were 
immediately exited from the survey. Beyond asking 
if respondents identified as Muslim, there were no 
additional questions or safeguards posed to partici-
pants to ensure that those responding to the survey 
were Muslim. Given the expectation and hope that 
individuals would respond honestly in identifying as 
Muslim, as well as the limited ability to ethically  
and reasonably screen or assess that individuals  
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participating in the online survey were Muslim, we 
acknowledge that we cannot guarantee that all sur-
vey respondents were Muslim.

Dissemination
The survey was disseminated by email through 
Qualtrics, social media platforms (Facebook, Twit-
ter, etc.), networks of individuals, and organizations 
that supported and collaborated on the project. 
It was essential for the survey to be disseminated 
through as many different platforms, channels, and 
individuals as possible to avoid selection bias and 
to accurately represent the diverse Muslim Ameri-
can population in the data collection and findings. 
For this reason, the national and varied networks 
of our partners were critical for wide-reaching dis-
semination efforts, and the established trust and 
relationship between the partner organizations 
and the Muslim groups and communities encour-
aged US Muslims to participate in the survey, as 
well as to share and promote the survey in their in-
dividual networks. 

In addition to the existing partner networks, the 
research team developed a robust database to 
connect and disseminate the survey to Muslim indi-
viduals, Muslim-serving community organizations, 
institutions, and mosques across all fifty US states. 
Social media posts and ads were also instrumental 
in the study’s attempts to avoid selection bias and 
to connect at random with US Muslims that were 
potentially outside of partner and the Othering & 
Belonging Institute’s networks. All survey dissem-
ination and outreach were conducted online, and 
national outreach efforts targeted Muslim com-
munity organizations, mosques, civil rights and 
advocacy organizations, higher education Muslim 
student groups, Muslim academics, Muslim elected 
officials, and research and policy institutions that 
address social justice issues and issues impacting 
US Muslims. Survey outreach and dissemination 
was not selective and was intended to engage as 
many US Muslims as possible. 

Key Demographics and 
Characteristics of the Study 
The sample population of the study offers an over-
view of the US Muslim population that participated 
in the survey and essential characteristics of the 
population. A total of 1,800 participants responded 
to our survey; however, only 1,123 satisfied the survey 
eligibility criteria, which required that respondents 
were Muslim, 18 years of age and over, and living 
and/or working in the US. The population of Mus-
lims that participated in the survey was weighted to 
the 2017 projected Muslim American population of 
3,450,000, constituting a margin of error +/-2.9%.2

Demographic Profiles of US Muslims 
Official authorities in the US do not collect data or 
statistics on the total number or size of any religious 
group in the country. For this reason, there is not 
an accurate count or assessment of the actual size 
of the US Muslim population. According to a com-
prehensive and often-cited survey of US Muslims 
conducted in 2017 by the Pew Research Center, the 
estimated US Muslim population is 3.45 million, and 
of the total, there are 2.15 million adults.3 In com-
parison to the total US population, Muslims account 
for 1.1%.4 Notably, however, the US Muslim population 
is growing at an estimated 100,000 people per year, 
which accounts for new births of US-born Muslims 
and the migration of foreign-born Muslims to the US.5 

In regard to race and ethnicity, the Pew Research 
Center survey findings reflected that of the total 
Muslim American population, 41% identify as white, 
28% as Asian, 20% as Black, 8% as Hispanic, and 
another 3% as other/mixed.6 Over half of the US 
Muslim population are immigrants (58%),7 and 42% 
were born in the US.8 US-born and foreign-born 
Muslims are both racially and ethnically diverse, 
and in considering place of birth, a number of for-
eign-born Muslims hail from South Asia (20%), the 
Asia-Pacific region (13%), the Middle East/North 
Africa (14%), sub-Saharan Africa (5%), the Americas 
(excluding the US, 2%), and Europe (2%).9 Of the 
Muslims born in the US, 35% identify as white, 32% 
as Black, 17% as Hispanic, 10% as Asian, and 5% as 
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other/mixed.10 Findings also show that Black Muslims 
are more likely to have been born in the US (69%) 
compared to non-Black Muslims (36%).11 What’s 
more, a large number of US Muslims born both in and 
outside of the US identify as white, a racial category 
that, in accordance with the US Census Bureau, has 
historically included individuals of Arab, Persian, or 
Middle Eastern descent.12 Muslims born in the US 
with at least one immigrant parent were more likely 
to identify as white (52%) than any other racial or 
ethnic identity.13 Notably, the diversity of the Muslim 
American community is captured in the survey data 
in which foreign-born survey respondents were from 
75 countries, demonstrating that there isn’t a single 
racial or ethnic group that comprises the majority of 
US Muslims that immigrate to the US.14 

In considering education, close to a third (31%) of 
US Muslims are college graduates.15 Muslims born 
outside of the US (38%) are more likely than Muslims 

Age

	y Over two-thirds of survey participants were  
between the ages of 30 and 49 (48.8%) and  
18 –29 (19.9%). 

	y There were more women participants ages 
18–49 than men participants. 

	y There were more men participants ages 50 and 
over than women participants. 

Education

	y Most participants surveyed (90.7%) are  
college graduates. 

	y There were more female (11.6%) compared to 
male (5.4%) student respondents.

	y More US-born participants (14.9%) identified as 
students than foreign-born participants (4.4%). 

born in the US (21%) to have a college degree.16 On 
employment, less than half (44%) of US Muslims have 
full-time employment, an additional 10% are em-
ployed part time, and 18% are unemployed.17 What’s 
more, US Muslims are as likely as non-Muslim Ameri-
cans to have incomes of $100,000 or above; however, 
US Muslims are more likely than the general public to 
make less than $30,000 annually.18 In addition, for-
eign-born Muslims have better financial well-being 
and higher household incomes than US-born Mus-
lims.19 In terms of geographic distribution, metropoli-
tan areas such as Washington, DC, and states like New 
Jersey have sizeable Muslim communities.20 Pertain-
ing to age, the US Muslim population is younger than 
the general US population.21 Over a third (35%) of the 
US Muslim population is between the ages of 18 and 
29, while a quarter of the population is between the 
ages of 30 and 39, an additional 26% are between the 
ages of 40 and 54, and only 14% are 55 and over.22

WOMEN

MEN

23.6%76.4%

61.4% 38.6%

18 to 49 50 and over

COLLEGE 
GRADUATES

90.7%
NONCOLLEGE 
GRADUATES
9.3%

Educational Level 
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Education Status and Sex/Gender Identity 

Employment

	y Irrespective of age, women respondents 
have a higher rate of unemployment (11.6%) 
than men (4.4%). 

	y Irrespective of age, women respondents 
(5.1%) have a higher rate of not being in the 
labor force than men (0.2%). 

	y Almost two-thirds of respondents (64.4%) 
are employed and another 10.2% are 
self-employed. 

Geography 

	y Survey respondents were residents of 42 out of the 
50 US states, as well as the District of Columbia. 

	y There were more respondents from California 
(35.3%) than any other state. 
 
 

WOMEN

MEN

11.6%

5.4%

Students

0% 15%

US-BORN 14.9%

4.4%

Students

0% 15%

FOREIGN-BORN

 Education Status and Place of Birth 

EMPLOYED

SELF-EMPLOYED

64.4%

10.2%

WOMEN

MEN

11.6% 5.1%

4.4% .2%

Unemployed

0% 20%

Not in the labor force

Employment Status 

Employment and Sex/Gender Identity
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NATIVE ENGLISH
SPEAKERS

SPEAKS ENGLISH
VERY WELL

SPEAKS ANOTHER
LANGUAGE BESIDES

ENGLISH AT HOME

48.9% 43.5% 83.5%

Income

	y Over a third of survey participants have an annual 
income (pretax) of either $100,001 to $150,000 
(17.4%) or less than $25,000 (17.3%). 

	y Participants ages 18–29 were more likely than 
any other age group to earn less than $25,000 
(46.4%). 

	y Women respondents (26%) were more likely to 
have an annual income of less than $25,000, 
while men (21.6%) were more likely to have an 
annual income of $100,001 to $150,000. 

	y US-born participants (27.8%) were more likely 
to earn less than $25,000, while foreign-born 
participants (21.3%) were more likely to have an 
annual income of $100,001 to $150,000. 

Sex/Gender Identity
	y Slightly more men participated in the survey 

(51%) than women (49%).  

Language Acquisition

	y 48.9% of participants are native English speakers. 

	y 43.5% of participants speak English very well. 

	y 83.5% of participants speak another language 
besides English at home.

 
 
 

TOTAL 17.3% 17.4%

26% 12.9%

Earn less than $25k Earn $100k to 150k

WOMEN

MEN 8.9%

27.8%US-BORN

10.6% 21.3%FOREIGN-BORN

21.6%

11.2%

Annual Income by Group	

WOMEN  49% MEN  51%
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Place of Birth

	y 61.2% of participants were foreign-born. 

	y 38.8% of participants were born in the US.

	y 76.8% of participants ages 18–29 were born in 
the US. 

	y 92.4% of foreign-born participants were ages 30 
and over.

	y 50.7% of female respondents were born in the US.

	y 27.4% of male respondents were born in the US. 

	y 13.3% of foreign-born participants have lived in 
the US for 11–20 years.

	y 32.3% of foreign-born participants have lived in 
the US for 21–40 years.  

Racial and Ethnic Background

	y US Muslims who were surveyed identified as 
South Asian (35.6%), Arab (25.2%), African 
American/Black and Afro-Arab (8.8%), white 
or of European descent (7%), Central and East 
Asian (6.9%), multiracial (1.2%), Hispanic or Lati-
no/a/x (1.1%), and other (14.2%). 

TOTAL 38.8% 61.2%

76.8% 23.2%

US-Born Foreign-Born

AGES 18-29

WOMEN 50.7%

27.4%MEN

13.3%LIVED IN THE US
FOR 11-20 YEARS

LIVED IN THE US
FOR 21-40 YEARS 32.3%

49.3%

72.6%

By Place of Birth 

South Asian   35.6%
Arab   25.2%
African-American/ Black & Afro-Arab   8.8%
White or of European Descent   7%
Central & East Asian   6.9%
Multiracial   1.2%
Hispanic or Latino/a/x   1.1%
Other   14.2%
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PREVIOUS STUDIES on the US Muslim community, 
such as the 2017 survey conducted by the Pew Re-
search Center, highlight that US Muslims recognize 
that there is a significant amount of discrimination 
against Muslims in the US. Additionally, US Muslims 
do not believe that the American people view Islam 
as part of mainstream US society.23 Former pres-
ident Donald Trump and his administration were 
also a concern for US Muslims, and 74% of Muslims 
considered Trump to be unfriendly toward Muslims.24 
Furthermore, close to a third of Muslims are very 
worried (15%) or somewhat worried (20%) that the 
US government is surveilling their phone calls and 
emails because they are Muslim.25 

When asked to identify what the most important is-
sues facing US Muslims are today, close to a quarter 
(23%) of respondents identified “discrimination/rac-
ism/prejudice,” followed by 13% that selected “ig-
norance/misconceptions of Islam,” and 10% that se-
lected “Muslims viewed as terrorists.”26 Three-quar-
ters of Muslims believe that there are ample amounts 
of anti-Muslim discrimination in the US, and US-born 
Muslims more than foreign-born Muslims assess that 
there is a lot of discrimination against US Muslims.27 
Further, Muslim women were more likely than men 
to assess Trump and the Republican Party to be un-
friendly toward US Muslims.28 In general, US Muslims 
have a more positive review of the Democratic Party, 
with 43% of Muslims assessing the Democratic Party 
to be friendly toward US Muslims, and another 35% 
assessing the party to be neutral toward Muslims.29 

Regardless of challenges, prejudice, and discrimina-
tion faced by the Muslim American community, most 

respondents (89%) expressed pride in being both 
Muslim and American.30 Results from the survey also 
showed that the majority of both US-born (90%) and 
foreign-born (93%) Muslim Americans are proud to 
be American.31 

Part 2 of this report assesses the respondents’ ob-
servations from the Othering & Belonging Institute’s 
survey in relation to Islamophobia: if it exists, how 
prevalent they perceive it to be, when they first be-
came aware of it, and who they believe is more at risk 
of experiencing or being impacted by Islamophobia. 

Findings from the survey show that irrespective of 
age, gender, or if survey participants were US- or 
foreign-born, nearly all Muslim respondents believe 
that Islamophobia exists in the US (97.8%). In addi-
tion, almost all survey participants (95%) agree that 
Islamophobia is a problem in the US. Close to two-
thirds of participants (60.6%) assess Islamophobia 
to be a very big problem, while over a third (34.4%) 
believe it to be a somewhat big problem. Notably, 
younger participants, women, and US-born partic-
ipants are more likely to consider Islamophobia to 
be a very big problem. In total, over a third (34.3%) 
of all participants first noticed the existence of 
Islamophobia prior to September 11, 2001. Just 
under a third of respondents (28.9%) first noticed 
it after 9/11, suggesting that these respondents 
first became aware of Islamophobia because of the 
attacks or in the years following 2001. In assess-
ing those most impacted by Islamophobia, almost 
three-quarters of respondents (74.3%) believe that 
women are more at risk. Significantly, more men 
(81.2%) than women (67.1%) believe that women are 

   PART  2

Muslims’ Perceptions of Islamophobia in  
the US
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at a greater risk of experiencing Islamophobia. In 
addition, more than a third of respondents (39.4%) 
believe that all age groups of Muslims are equally at 
risk of experiencing Islamophobia.

In regard to reporting Islamophobic incidents, over 
half of participants (55.4%) have personally encoun-
tered an incident but did not report the incident to 
the authorities, and 32.1% have never personally 
encountered an incident. Only 12.5% of participants 
have reported an incident to the authorities. Young-
er respondents were less likely to report an incident 
than older respondents, and older respondents were 
also more likely than younger respondents to have 
not personally encountered an Islamophobic incident. 
Furthermore, US-born participants (64.2%) were 
less likely to report an Islamophobic incident than 
foreign-born participants (49.8%). And almost two-
thirds of respondents (65.7%) that encountered an 
Islamophobic incident did not know where to report it.

Perceptions
In total, over a third (34.3%) of survey participants 
ages 18 and older first noticed the existence of Is-
lamophobia more than 19 years ago. This suggests 
that more respondents became aware of Islamopho-
bia before the tragic events of September 11, 2001. 

	y Just under a third of respondents (28.9%) first 
noticed the existence of Islamophobia between 13 
and 19 years ago, suggesting that these respon-
dents became aware of Islamophobia at the time 
of 9/11 or after 2001. 

	y Over a third of respondents ages 30 and above 
were more likely to have first noticed the exis-
tence of Islamophobia more than 19 years ago 
(30–49: 38.5%, 50–64: 41.9%, 65–74: 50%, 75 
and over: 60%). 

	y Close to half of respondents ages 18–29 were 
more likely to have first noticed Islamophobia 
5–12 years ago (48.7%). 

	y Close to a third of both female and male respon-
dents first noticed the existence of Islamophobia 
13–19 years ago (women: 28.6%, men: 28.5%). 

	y In addition, more women (48.7%) than men 

(21.5%) respondents first noticed the existence of 
Islamophobia 5–12 years ago. 

	y Over a third of US-born (33.5%) and foreign-born 
(34.8%) respondents first became aware of Is-
lamophobia prior to 9/11, more than 19 years ago. 

Irrespective of gender and place of birth, nearly 
all Muslims believe that Islamophobia exists  

Irrespective of age, most Muslims believe that 
Islamophobia exists 
 

How Big of a Problem Is Islamophobia in 
the US?

Almost two-thirds of survey respondents (60.6%) 
believe that Islamophobia is a very big problem in 
the US, and over a third of respondents (34.4%) be-
lieve that Islamophobia is a somewhat big problem. 
Whereas 3% of respondents do not believe that 
Islamophobia is a problem, and additionally 2% re-
sponded as “I do not know.”

98.6%

97.2%

97.8%

98.5%

97%

ALL

WOMEN

MEN

US-BORN

FOREIGN-BORN

96.9%

90%

98.2%

97.6%

98.1%

18 - 29

30 - 49

50 - 64

65 - 74

75+
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Islamophobia is a big problem in the US 

Irrespective of age, US Muslims say Islamophobia 
is a big problem in the US 
 

Irrespective of gender, Islamophobia is a very big 
problem in the US  

SOMEWHAT
BIG PROBLEM

34.4%
VERY BIG
PROBLEM
60.6%

NOT A PROBLEM  3% 2%  I DO NOT KNOW

51.6%

50%

67%

62%

55.4%

18 - 29

30 - 49

50 - 64

65 - 74

75+

WOMEN MEN

64.9% 56.5%

Who is More at Risk of Experiencing 
Islamophobia? 
Almost three-quarters of survey participants  
(74.3%) believe that women are more at risk of  
experiencing Islamophobia.

Groups that are more at risk of experiencing 
Islamophobia 
 

	y More than a third (39.4%) of all respondents be-
lieve that all age groups of Muslims are equally at 
risk of experiencing Islamophobia. 

	y An additional 19.3% of respondents believe that 
children ages 12–17 are most at risk, while 18.1% 
of respondents believe that young adults ages  
18 –25 are most at risk. 

	y Children under the age of 11 were considered the 
least at risk of experiencing Islamophobia (6.5%). 
Regardless of age, a third or more of respondents 
from each age group believe that Muslims of all 
age groups are equally at risk (18–29: 36.2%, 
30–49: 44%, 50–64: 33.3%, 65–74: 39.1%, 75 
and over: 30%). 

	y Over a third of women and men participants believe 
that all age groups are equally at risk of experienc-
ing Islamophobia; however, women in comparison 
to men were more likely to believe that everyone is 
equally at risk (women: 44.2%, men: 34.7%). Men, 
on the other hand, were more likely than women to 
assess that children younger than 17 years old are 
more at risk (women: 19.7%, men: 31.7%). 

	y Over a third of US-born and foreign-born respon-
dents believe that all age groups are equally at risk 
(US-born: 39.9%, foreign-born US: 39%).

0.9%

74.3%

17.8%

4.5%

WOMEN

EVERYONE

MEN

TRANSGENDER / NON-BINARY



belonging.berkeley.edu  18

Reporting Islamophobic Incidents
Over half of Muslims that participated in the survey 
(55.4%) have personally encountered an Islamopho-
bic incident, and most of them (87.5%) did not report 
the incident to the authorities. 

	y Only 12.5% of participants have reported an inci-
dent, and an additional 32.1% have never person-
ally encountered an Islamophobic incident. 

	y From 30% to 60% of survey participants of all 
ages who personally experienced an Islamopho-
bic incident did not report the incident to the 
authorities, and younger respondents were less 
likely to report an incident than older respondents 
(18–29: 60.7%, 30–49: 60.4%, 50–64: 46.8%, 
65–74: 37.5%, 75 and over: 30%). 

	y Older participants are also more likely than 
younger participants to have not personally 
encountered an Islamophobic incident (18–29: 
28.1%, 30–49: 26.8%, 50–64: 40.4%, 65–74: 
50%, 75 and over: 55%). 

	y Over half of women (59.6%) and men (51.3%)  
did not report an Islamophobic incident to  
the authorities. 

	y Men are less likely to have personally encountered an 
Islamophobic incident (36.6%) than women (27.5%). 

	y US-born respondents were less likely to report an 
Islamophobic incident than foreign-born respon-
dents (US-born: 64.2%, foreign-born: 49.8%). 

	y More foreign-born (37.7%) compared to US-born 
(23.4%) respondents have not encountered an 
Islamophobic incident. 

	y Almost two-thirds of participants did not know 
where to report an Islamophobic incident (65.7%). 

	y A third of survey respondents (34.3%) said they 
know where to report an incident. 

	y Over half of respondents of all ages did not know 
where to report an Islamophobic incident (18–29: 
75.9%, 30–49: 66.2%, 50–64: 59.6%, 65–74: 
53.1%, 75 and over: 60%). 

	y Respondents ages 18–29 were the least likely to 
know (24.1%) while respondents 65–74 were the 

most likely to know (46.9%) where to report an 
Islamophobic incident. 

	y About two-thirds of women and men do not know 
where to report Islamophobic incidents; howev-
er, slightly more women (35.8%) know where to 
report an incident than men (32.8%). 

	y About two-thirds of US-born and foreign-born 
respondents do not know where to report Islam-
ophobic incidents; however, slightly more US-
born (37.4%) than foreign-born (32.3%) respon-
dents know where to file a report.

55.4% 87.5%
Did not report 
them to authorities

WOMEN MEN

59.6% 51.3%

Personally encountered an Islamophobic incident

Did not report an Islamophobic incident to authorities
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ACCORDING TO THE PEW RESEARCH CENTER’S most 
recent 2017 survey of US Muslims, almost half of the 
survey respondents (48%) stated that within the 
past year (2016), they had personally experienced 
one or more incidents of religious discrimination.32 
In recent years there has been a slight increase of 
discriminatory incidents toward US Muslims, and ac-
cording to the survey findings, “About a third of Mus-
lims, for example, say they have been treated with 
suspicion over the past 12 months because of their 
religion. Nearly one-in-five say they have been called 
offensive names or singled out by airport security, 
while one-in-ten say they have been singled out by 
law enforcement officials. And 6% say they have been 
physically threatened or attacked.”33 Close to two-
thirds (64%) of those who have visible indicators, or 
appear distinctively Muslim, reported that they had 
experienced an incident of religious discrimination.34 
Over a third (39%) of those whose appearance is not 
identifiably Muslim had experienced religious-based 
discrimination.35 Muslim women, more so than Mus-
lim men, are more likely to have experienced dis-
crimination, in part due to women having distinctive 
features about their appearance or dress that identi-
fies them as Muslim (i.e., wearing a hijab).36 

In regard to gender, Muslim women more than Mus-
lim men reported experiencing discrimination and 
believe that there is a significant amount of discrim-
ination against US Muslims.37 More so than Muslim 
men, Muslim women also believe that it has become 
increasingly difficult in recent years to be Muslim in 
the US.38 Half of the survey respondents identified 
that being a Muslim in the US has become more 
difficult.39 Respondents identified that the main 

reasons for this included extremist Muslims in other 
countries, negative media portrayals, stereotyping/
generalizing about all Muslims, and Trump’s atti-
tudes/policies toward Muslims.40 What’s more, over 
half (60%) of US Muslims have expressed that the 
coverage and portrayal of Muslims in US mainstream 
media is unfair.41 

Part 3 of this report sheds light on the Othering & 
Belonging Institute’s survey findings on the othering 
of Muslims and the lived experiences of the survey 
respondents in relation to Islamophobia, how often 
they experience Islamophobia, the impacts of dis-
criminatory policies, and the treatment of Muslims 
by law enforcement and health-care providers. 

According to the survey findings, over two-thirds of 
participants (67.5%) have personally experienced 
Islamophobia in their lifetimes. Among them, 76% 
responded that they experienced Islamophobia in 
the twelve-month period from October 2019 to 
October 2020. Survey respondents ages 18–29 
were more likely to have personally experienced Is-
lamophobia than any other age group (81.2%), and 
in general, younger respondents were more likely 
than older respondents to have personally experi-
enced Islamophobia. More than half of both women 
and men respondents have personally experienced 
Islamophobia; however, women (76.7%) are more 
likely than men (58.6%) to have had a personal 
encounter with Islamophobia. In addition, most US-
born respondents (82.3%) have personally experi-
enced Islamophobia compared to over half of for-
eign-born respondents (58.1%). When asked to assess 
how often respondents have directly experienced  

   PART  3     

US Muslims’ Experiences with Islamophobia
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Islamophobia, almost one in four participants  
reported that they rarely have direct experiences 
with Islamophobia. 

Regardless of age, gender, or place of birth, al-
most two-thirds of survey participants (62.7%) re-
sponded that they themselves, or family members, 
friends, or members of their community, have been 
affected by federal and/or state policies that dis-
proportionately discriminate against Muslims. In 
addition, more than half (53.3%) of survey partici-
pants have been treated unfairly by a law enforce-
ment officer because of their religious identity. 
Despite this, many respondents (85.6%) feel com-
fortable calling law enforcement for help or protec-
tion. Furthermore, most respondents (97.5%) feel 
that they are treated fairly by health-care providers 
when seeking medical attention, and nearly half of 
survey participants (49.6%) feel that they are very 
often treated fairly. Younger participants, women, 
and US-born participants were less likely to feel 
that they are very often treated fairly by health-
care providers.

Experiences with Islamophobia
Over two-thirds of survey participants (67.5%) have 
personally experienced Islamophobia, while a third 
have not (32.5%).

	y Respondents ages 18–29 were more likely to have 
personally experienced Islamophobia than any 
other age group (81.2%). 

	y Younger respondents were more likely than older 
respondents to have personally experienced Is-
lamophobia (18–29: 81.2%, 30–49: 71.7%, 50–
64: 55.4%, 65–74: 43.8%, 75 and over: 35%). 

	y More than half of both women and men have 
personally experienced Islamophobia; howev-
er, women (76.7%) are more likely than men 
(58.6%) to have had a personal encounter with 
Islamophobia. 

	y Most US-born respondents (82.3%) have per-
sonally experienced Islamophobia compared to 
foreign-born respondents (58.1%).

	y Almost four out of ten survey participants have 
rarely directly experienced Islamophobia. 

	y Women respondents reported having rarely 
directly experienced Islamophobia (44.2%) at a 
higher rate than men (35.1%). 

	y US-born respondents reported that they have 
rarely directly experienced Islamophobia (50%) at a 
higher rate than foreign-born respondents (32.9%).

Personal and direct experience with Islamophobia 
by age group 

	y Between October 2019 and October 2020, over 
three-quarters of survey participants (76%) had 
personally experienced Islamophobia in their 
everyday lives. 

	y Over a third of respondents (33.2%) reported that 
within the twelve-month period, they have rarely 
experienced Islamophobia in their everyday lives. 

	y About a third of participants (32.4%) responded 
that they have sometimes experienced  
Islamophobia. 

	y An additional 10.3% of participants responded 
that they have experienced Islamophobia often 
within the twelve-month period. 

	y Respondents ages 18–29 (12.5%) and 50–64 
(12%) were more likely to have personally experi-
enced Islamophobia often. 

	y Respondents ages 18–29 (36.2%) and 65–74 
(34.4%) were more likely to have experienced 
Islamophobia sometimes. 

	y Respondents ages 30–49 (33.8%) and 65–74 

43.8%
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(34.4%) were more likely to have experienced 
Islamophobia rarely. 

	y More than any other age group, participants  
75 and over reported that they never experienced 
Islamophobia within the twelve-month  
period (30%). 

	y Over three-quarters of women respondents 
(78.5%) reported that they have experienced 
Islamophobia within the last year compared to 
73.5% of men. 

	y Over three-quarters of US-born respondents 
(79.6%) reported that they have experienced 
Islamophobia within the twelve-month period 
compared to foreign-born respondents (73.7%). 

Federal and/or State Policies That 
Disproportionately Discriminate 
against Muslims
Regardless of age, over 60% of all respondents have 
personally been affected, or know of someone who 
has been affected, by federal and/or state policies 
that disproportionality discriminate against Muslims.

US Muslims reported that they themselves, or 
family members, friends, or members of their 
community, have been affected by federal and/or 
state policies that disproportionately discriminate 
against Muslims  

Foreign-
Born

63.8%

62%

62.7%

62.5%

62.8%

ALL

WOMEN

MEN

US-BORN

FOREIGN-BORN

Almost two-thirds of survey participants (62.7%) 
responded that they themselves, or family mem-
bers, friends, or members of their community, have 
been affected by federal and/or state policies that 
disproportionately discriminate against Muslims. 

	y A quarter of survey participants (24.9%) re-
sponded that they were not affected by federal 
and/or state policies. 

	y Regardless of age, over half of all respondents 
have personally been affected, or know of some-
one who has been affected, by federal and/or 
state policies that disproportionality discrimi-
nate against Muslims. 

	y Almost two-thirds of women (62.5%) and men 
(62.8%) participants have they themselves been 
impacted by, or know of someone who has been 
impacted by, disproportionately discriminatory 
policies that impact Muslims.

	y Close to two-thirds of US-born (63.8%) and for-
eign-born (62%) respondents reported that they 
have been affected, or know of individuals who 
have been affected, by discriminatory federal 
and/or state policies.

	y Only 12.4% of respondents did not know if they, 
or anyone they knew, had been affected by  
such policies. 
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Treatment of Muslims by Law 
Enforcement
More than half (53.3%) of Muslims responded that 
they have been treated unfairly by a law enforcement 
officer because of their religious identity. 

Unfair treatment of US Muslims by law 
enforcement  

	y Almost half of survey participants of all ages have 
received unfair treatment from a law enforcement 
officer (18–29: 54.5%, 30–49: 54.9%, 50–64: 
50.2%, 65–74: 48.4%, 75 and over: 50%). 

	y Younger respondents ages 18–49 are more likely 
to have been treated unfairly by a law enforce-
ment officer than to have been treated fairly by 
law enforcement. 

	y More than half of women (52.5%) and men 
(53.9%) participants have received unfair treat-
ment by a law enforcement officer. 

	y Similarly, over half of US-born (56.2%) and for-
eign-born (51.4%) respondents have been treated 
unfairly by law enforcement.

Respondents of all ages reflected differing levels 
of comfortability when it came to contacting law 
enforcement for help or protection. However, most 
respondents (85.6%) feel comfortable calling law 
enforcement for help or protection. Of those who 
feel comfortable, the most common responses were 
that they sometimes (22.9%) or often (22.7%) feel 
comfortable calling law enforcement.

	y Survey participants ages 18–29 were more likely 
to rarely feel comfortable (27.7%) contacting law 
enforcement for help or protection.
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Most Muslims feel comfortable calling law 
enforcement for help or protection 

	y Survey participants ages 30–49 and 75 and over 
often feel comfortable (30–49: 24.5%, 75 and 
over: 35%) contacting law enforcement for help or 
protection. 

	y Survey participants ages 50–64 sometimes feel 
comfortable (25.5%), and participants 65–74 very 
often feel comfortable (32.8%) contacting law 
enforcement. 

	y Of all the age groups, participants ages 18–29 
and 65–74 were also the least likely to feel com-
fortable calling law enforcement (18–29: 82.1%, 
65–74: 82.8%), while participants 75 and over 
were the most comfortable (90%). 

	y Most women (85.6%) and men (85.5%) partici-
pants feel comfortable calling law enforcement. 

	y However, a quarter of women (25.5%) responded 
that they sometimes feel comfortable calling law 
enforcement, which indicates that they are less 
comfortable than men (25%), who responded that 
they often feel comfortable reaching out to law 
enforcement. 

	y In addition, more male respondents (24.8%) feel 
very often comfortable calling law enforcement 
than female respondents (16%). 

	y Most US-born (84.9%) and foreign-born (86%) 
respondents are comfortable engaging with law 
enforcement. However, 25.5% of foreign-born 
respondents are more likely to often feel comfort-
able calling law enforcement for help or protection, 
while 18.3% of US-born respondents will do so. 
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Treatment of Muslims by Health-Care 
Providers
Most survey participants (97.5%) feel that they are 
treated fairly by health-care providers when seeking 
medical attention. 

Almost half of US Muslims feel that they are very 
often treated fairly by health-care providers when 
seeking medical attention  

	y Nearly half of survey participants (49.6%) feel 
that they are very often treated fairly by health-
care providers. 

	y All survey participants regardless of age feel that 
they are very often treated fairly, followed by 
often and sometimes treated fairly. 

	y Younger survey participants were less likely to 
feel that they are very often treated fairly by 
health-care providers in comparison to old-
er survey participants (18–29: 42.9%, 30–49: 
47.3%, 50–64: 55.8%, 65–74: 60.9%, 75 and 
over: 70%). 

	y Most women (98%) and men (97%) respondents 
feel that they are treated fairly by health-care 
providers. 
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	y Women and men survey respondents were more 
likely to feel that they are very often treated fairly; 
however, more men (57.6%) than women (41.3%) 
feel that they are very often treated fairly. 

	y US-born (98.4%) and foreign-born (96.9%) par-
ticipants feel that they are treated fairly by health-
care providers. 

	y More foreign-born (52.7%) than US-born (44.7%) 
participants are more likely to feel that they are 
very often treated fairly by health-care profes-
sionals when seeking medical attention. 
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THERE IS A GROWING BODY of literature42 that con-
nects Islamophobia to negative health outcomes of 
Muslim communities facing discrimination. These 
perspectives draw on previous works around the 
impacts of racism on health to highlight the neg-
ative impacts of stigmatized Muslim identities on 
the mental and physical health of Muslims, which 
ultimately result in health disparities. Namely, key 
contributions to the research highlight the way 
Islamophobia increases stress-related outcomes 
such as depression, anxiety, paranoia, and fear, all 
of which impact the overall well-being of Muslim 
communities in the US.43 Further, key works focus 
on how Islamophobia manifests within health-care 
settings and on how negative experiences limit the 
way Muslims navigate and access the health-care 
systems.44 There is a need for further research in 
this area to capture the multiple dimensions of 
Islamophobia and Muslim identity, as well as to un-
derstand the relationship between Islamophobia 
and health at the structural level.45 

Considering increased discrimination46 against 
Muslims in the public sphere, researchers have 
initiated discussions around the spatial aspects of 
Islamophobia.47 Perspectives to date have high-
lighted the way oppositions to Muslim bodies, 
sites, and institutions in public space are reflective 
of a deeper exclusion of Muslims from national 
belonging, and therefore the US, broadly. Earlier 
perspectives also note the way in which Muslim 
lives, identities, and sense of belonging vary across 
spaces and contexts across the Western world.48 
Key works account for how the spatial exclusion of 
Muslims surfaces in various experiences such as 

racial profiling in airports,49 attacks in the street, 
or vandalism against Muslim sites of worship. The 
opposition to the presence of Muslim buildings, 
such as mosques, or Muslim bodies in public space 
via verbal or physical attacks, highlight how Is-
lamophobia excludes Muslims from accessing and 
taking ownership of spaces around the city.50 This 
is particularly exacerbated by Muslim symbols or 
visibility, such as a visible Muslim identity or an 
identifiable Muslim site. 

Part 4 of this report measures the social, psycho-
logical, and emotional impacts of Islamophobia and 
its effects on survey respondents’ well-being and 
the Muslim community at large. 

In assessing the social impacts of Islamophobia on 
US Muslims, almost a third of respondents (32.9%) 
at some point in their lives have hid or tried to 
hide their religious identity, while over two-thirds 
(67.1%) have never done so. Respondents ages 
18–29 (44.6%) were more likely than any other age 
group to have tried to hide their religious identity. 
Notably, US-born respondents (40.1%) were more 
likely to have made attempts to hide their Muslim 
identity compared to foreign-born respondents 
(28.4%). 

Regardless of age, most survey participants 
(88.2%) censor their speech or actions out of fear 
of how people might respond or react to them. 
However, survey participants ages 18–29 were 
most likely to censor themselves very often (17.9%) 
and often (21.4%). Significantly, women respon-
dents censor themselves at a higher rate (91.8%) 
than men (84.6%), and most US-born (89.2%) 

   PART   4     

Social and Psychological Impacts of 
Islamophobia on US Muslims
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and foreign-born (87.5%) respondents engage in 
self-censorship. In considering Muslims’ ability to 
navigate and access public spaces, nearly all survey 
respondents (97.9%) feel that they can safely ac-
cess community or social public spaces.

When assessing the psychological and emotion-
al impacts of Islamophobia on US Muslims, most 
survey participants (93.7%) responded that Is-
lamophobia affects their emotional and mental 
well-being. For close to two-thirds of participants, 
Islamophobia affects their emotional and mental 
well-being sometimes (39.1%) and often (24%). 
On the question of Muslim stereotypes, nearly 
three-quarters of respondents (74.7%) have not 
heard of any stereotypes about Muslims that they 
believe to be true, while a quarter of respondents 
have (25.3%). 

Social Impacts

Over a third of survey participants (32.9%) at some 
point in their lives have hid or tried to hide their 
religious identity, while over two-thirds (67.1%) have 
never done so. 

Age groups of US Muslims who hid, or tried to 
hide, their religious identity  
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Irrespective of gender or place of birth, almost a 
third or more of Muslims have hid or attempted to 
hide their religious identity 
 

	y At least half of survey participants of all ages have 
never hid, or tried to hide, their religious identity. 

	y Survey participants ages 18–29 (44.6%) were 
more likely than any other age group to have tried 
to hide their religious identity. 

	y Survey participants ages 75 and over (10%) were 
the least likely than any other age group to have 
tried to hide their religious identity. 

	y US-born respondents (40.1%) were more likely to 
have hid or made attempts to hide their Muslim iden-
tity compared to foreign-born respondents (28.4%).

Irrespective of gender or place of birth, most 
Muslims engage in self-censorship out of fear of 
how people might respond or react to them 
 

	y Most survey participants (88.2%) censor their 
speech or actions out of fear of how people might 
respond or react to them. 
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	y Over three-quarters of respondents of all ages 
censor themselves (18–29: 89.7%, 30–49: 89.6%, 
50–64: 87.3%, 65–74: 78.1%, 75 and over: 75%). 

	y Survey participants ages 65 and over were the 
least likely to never censor themselves (65–74: 
21.9%, 75 and over: 25%). 

	y Survey participants ages 18–29 were most likely 
to censor themselves very often (17.9%) and  
often (21.4%). 

	y Over a third of both women (40.5%) and men 
(39.1%) respondents sometimes censor their 
speech or actions. 

	y Over a third of US-born (39.2%) and foreign-born 
(40.2%) respondents sometimes censor their 
speech or actions out of fear of how people might 
respond or react.

Access community or social  
public spaces 
Nearly all Muslims (97.9%) feel that they can safely 
access community or social public spaces. 

By Age Group 
 

	y Over two-thirds of respondents often (35.7%) 
and very often (33.8%) feel that they can access 
public spaces safely. 

	y More than any other age group, participants 
65 and older are more likely to very often feel 
that they can safely access community or social 
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public spaces (65–74: 42.2%, 75 and over: 60%). 

	y Participants ages 18–64 are more likely to often 
feel that they can safely access social public spac-
es (18–29: 38.4%, 30–49: 34.7%, 50–64: 39%). 

	y In general, respondents ages 18–49 feel safer 
to access public spaces (18–29: 98.2%, 30–49: 
98.4%), while respondents 65–74 are the least 
likely to feel safe (93.8%). 

	y Nearly all women (98%) and men (97.7%) partici-
pants feel that they can safely access social public 
spaces. 

	y Over a third of women (36.5%) often feel that 
they can safely access community or social pub-
lic spaces, while men (39.6%) are more likely to 
very often feel that they can safely access  
public spaces. 

	y Nearly all US-born (98.9%) and foreign-born 
(97.2%) respondents feel that they can safely 
access community spaces. 

Psychological and Emotional 
Impacts

Most participants (93.7%) responded that Islam-
ophobia affects their emotional and mental well-be-
ing. Additionally, almost two-thirds of respondents 
(63.1%) answered often and sometimes that Islam-
ophobia affects their emotional and mental well-being. 

Irrespective of their age, most Muslims say that 
Islamophobia affects their psychological and 
emotional well-being  
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Irrespective of their gender and place of birth, 
most Muslims say that Islamophobia affects their 
emotional and mental well-being 

	y Over a third of survey participants across all age 
groups reported that Islamophobia sometimes 
affects their emotional and mental well-being. 

	y Survey participants ages 30–64 were more likely 
than any other age group to feel that Islamophobia 
very often affects their well-being (30–49: 17.2%, 
50–64: 12%). 

	y Survey participants ages 18–29 were the most 
likely to be mentally and emotionally affected by 
Islamophobia (95.1%), while participants ages 
65–74 were the least likely to be affected (89.1%). 

	y Islamophobia most likely sometimes affects 
the emotional and mental well-being of women 
(41.3%) and men (37%) respondents.

	y US-born (41.5%) and foreign-born (37.6%) re-
spondents are most likely sometimes affected  
by Islamophobia.

As stereotypes of Muslims often impact individ-
uals’ self-esteem and mental well-being, nearly 
three-quarters of respondents (74.7%) have not 
heard of any stereotypes about Muslims that they 
believe to be true, while a quarter of respondents 
have (25.3%). 

	y Over two-thirds of participants across all age 
groups have never heard of stereotypes about 
Muslims that they believed to be true (18–29: 
82.6%, 30–49: 74.5%, 50–64: 70%, 65–74: 
67.2%, 75 and over: 80%). 
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	y Participants ages 65–74 were more likely than any 
other age group to have heard of stereotypes that 
they believed were true (65–74: 32.8%), while 
participants ages 18–29 were the least likely to 
have heard of stereotypes that they believed were 
accurate (18–29: 17.4%). 

	y Slightly more men (29%) than women (21.5%) 
have heard of stereotypes about Muslims that 
they believed to be true. 

	y More foreign-born respondents (26.8%) have 
heard of stereotypes about Muslims that they be-
lieve are true than US-born respondents (22.9%). 
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   PART  5 

Societal Engagement of US Muslims

PART 5 OF THIS REPORT provides a breakdown of 
the survey respondents’ efforts toward community 
building, intercultural mixing, and civic engagement, 
and how Islamophobia impacts those efforts. 

Regardless of age, gender, or place of birth, almost 
all respondents (99.6%) socialize with non-Muslim 
groups, and more than half (51.5%) very often social-
ize with non-Muslim groups. Younger respondents 
are more likely than older respondents to socialize 
very often with people that do not identify as Muslim 
(18–29: 57.6%, 30–49: 51.8%, 50–64: 49.1%, 65–74: 
42.2%, 75 and over: 35%). 

Yet 79.2% of survey participants said that Islam-
ophobia prevented them from building social con-
nections with non-Muslims. Notably, over a third 
(36.5%) of participants reported that Islamophobia 
sometimes prevents them from building social con-
nections with non-Muslims. In contrast, 69.9% of 
participants find it difficult to build community with 
other US Muslims because of Islamophobia. 

Close to a third of participants (30.6%) assessed 
that Islamophobia rarely makes it difficult for them 
to build community with other Muslims, and an 
additional 27.4% of participants assessed that it is 
sometimes difficult. In assessing US Muslims’ civic 
engagement, 76.5% of respondents feel uncomfort-
able making demands on their local authorities or 
congressperson. 

Societal Engagement

Socializing with Non-Muslim Groups
Almost all respondents (99.6%) socialize with 
non-Muslim groups, and more than half (51.5%) 
responded that they very often socialize with 
non-Muslim groups. 

Irrespective of age, most Muslims socialize with 
non-Muslim groups 
 

	y Younger survey participants are more likely than 
older participants to socialize very often with peo-
ple that do not identify as Muslim (18–29: 57.6%, 
30–49: 51.8%, 50–64: 49.1%, 65–74: 42.2%, 75 
and over: 35%). 

	y Participants ages 18–49 were the only ones to 
never socialize with non-Muslim groups (18–29: 
0.4%, 30–49: 0.5%). 
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	y Almost all women (99.8%) and men (99.5%)          
respondents socialize with non-Muslim individuals. 
In addition, more than half of both women (52.7%) 
and men (50.3%) respondents socialize very often 
with people that do not identity as Muslim. 

	y Almost all US-born (99.8%) and foreign-born (99.6%) 
respondents socialize with non-Muslim groups. 

	y Both US-born and foreign-born respondents were 
more likely to socialize very often with non-Mus-
lim groups; however, US-born Muslims (55.5%) 
socialize very often with non-Muslim groups and 
individuals slightly more than foreign-born Mus-
lims (48.9%). 

Islamophobia Prevents Muslims from 
Building Social Connections with Non-
Muslims
Most survey participants (79.2%) reported that Is-
lamophobia prevents them from building social con-
nections with non-Muslims. And over a third (36.5%) 
of participants reported that Islamophobia some-
times prevents them from building social connec-
tions with non-Muslims. The most common assess-
ment for participants across all age groups was that 
Islamophobia sometimes prevents them from build-
ing connections with non-Muslims (18–29: 33.9%, 
30–49: 38.5%, 50–64: 35.6%, 65–74: 32.8%, 75 
and over: 35%). 

Irrespective of age, Islamophobia prevents 
Muslims from creating social connections with 
non-Muslims 
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	y More than any other age group, Islamophobia 
prevents participants ages 18–49 from creating 
social connections with non-Muslims (18–29: 
83%, 30–49: 81.2%). 

	y Participants ages 50 and over are impacted by 
Islamophobia to a lesser extent (50–64: 74.2%, 
65–74: 70.3%, 75 and over: 75%). 

	y Islamophobia inhibits more women (82%) than 
men (76.4%) respondents from developing con-
nections with non-Muslim groups and individuals. 

	y Over a third of both women (37.6%) and men 
(35.4%) respondents assessed that Islamophobia 
sometimes prevents them from building social 
connections with non-Muslims. 

	y Islamophobia hinders most US-born partici-
pants (80%), and more than three-quarters of 
foreign-born participants (78.6%), from building 
relationships with non-Muslims. 

	y Over a third of US-born (33.9%) and foreign-born 
(38.1%) participants assessed that Islamophobia 
sometimes prevents them from connecting with 
non-Muslims.

Islamophobia Hinders Muslims from 
Building Community with other US 
Muslims
Almost seven out of ten survey participants report-
ed that they find it difficult to build community with 
other US Muslims. 

Irrespective of gender or place of birth, 
Islamophobia hinders Muslims from building 
community with other US Muslims  
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	y A third of survey participants (30.6%) assessed 
that Islamophobia rarely makes it difficult for 
them to build community with other Muslims, and 
an additional 27.4% of participants assessed that 
Islamophobia sometimes makes it difficult. 

	y Close to a third or more of respondents ages 18–
64 and 75 and over assessed that Islamophobia 
rarely makes it difficult for them to connect with 
other Muslims (18–29: 33.9%, 30–49: 31.6%, 
50–64: 27.3%, 75 and over: 50%). 

	y Participants ages 65–74 were more likely to 
assess that Islamophobia sometimes makes it 
difficult for them to create community with US 
Muslims (34.4%). 

	y Participants ages 75 and over were more likely to 
have difficulties connecting with other Muslims 
due to Islamophobia (75%), while respondents 
ages 65–74 were the least likely to have experi-
enced difficulties (62.5%). 

	y Islamophobia makes it slightly more challenging 
for men (71.7%) than women (68%) respondents 
to connect with other US Muslims. 

	y A third of both men (30%) and women (31.3%) 
respondents assessed that Islamophobia rarely 
makes it difficult for them to build community 
with Muslims. 

	y Additionally, Islamophobia makes it slightly more 
difficult for foreign-born (70%) than US-born 
(69.7%) respondents to build community with 
other US Muslims. 

Islamophobia Makes It Difficult for Many 
Muslims to Make Demands on Their Local 
Authorities or Congressperson
Over three-quarters of survey participants (76.5%) 
feel uncomfortable making demands on their local 
authorities or congressperson. And of those re-
spondents, over a quarter (26.3%) sometimes feel 
uncomfortable. The most common response for 
participants ages 18–29, 50–64, and 75 and over 
was that they sometimes feel uncomfortable (18–29: 
27.7%, 50–64: 30%, 75 and over: 35%). In contrast, 

a quarter of participants ages 30–49 rarely feel un-
comfortable (25.9%), and a third of participants ages 
65–74 never feel uncomfortable (34.4%). 

Most US Muslims feel uncomfortable making 
demands on their local authorities or 
congressperson  

	y Survey participants ages 18–29 are more likely 
than any other age group to feel uncomfortable 
(79.9%) making demands on local authorities 
or their congressperson, while participants ages 
65–74 are the least uncomfortable to make de-
mands (65.6%). 

	y Notably, women participants are more uncom-
fortable (81.6%) than men (71.6%).

	y Women participants (28.2%) were more likely to 
sometimes feel uncomfortable making demands 
on their local authorities or congressperson, 
while men (28.4%) were more likely to never feel 
uncomfortable. 

	y Foreign-born respondents (78.6%) are more un-
comfortable than US-born respondents (73.2%) 
to make demands on local authorities or their 
congressperson. 
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PART 6 OF THIS REPORT measures survey respon-
dents’ cultural and religious worldviews and per-
spectives on race and relations between Muslims 
and non-Muslims, as well as their sense of belonging. 

Most respondents (79.4%) agree that Islamic values 
are consistent with US values, and 40% of partici-
pants are in strong agreeance. In considering diversi-
ty, irrespective of age, gender, or place of birth, near-
ly all survey participants (99.1%) agree—with 91.9% 
strongly agreeing—that it is a good thing that the 
US society is made up of people from different cul-
tures. In addition, over three-quarters of participants 
(76.6%) disagree that the US is weakened by people 
of different racial and/or ethnic backgrounds sticking 
to their old ways. Moreover, most participants (86%) 
agree that most immigrants coming to the US are 
doing enough to adapt to the American way of life. 
Most respondents (97.1%) agree that racial prejudice 
is a major problem in the US. Furthermore, almost all 
respondents (99%) agree that all races and ethnic-
ities of people should be treated equally; notably, and 
regardless of age, gender, or place of birth, 97.3% of 
respondents not only agree, but strongly agree. On the 
role of the US media’s portrayal of Muslims, almost all 
survey participants (97.5%) agree that the portrayal of 
Muslims is unfair. Additionally, seven out of ten partic-
ipants (72.9%) agree that relations between Muslims 
and non-Muslims in the US are friendly. 

Participants’ sense of belonging assesses US Mus-
lims’ identity, the importance of being accepted in 
US society as Americans, and their awareness of 
mechanisms to document and report Islamophobia.

Over half of respondents (52%) most identify them-

selves in everyday encounters as a Muslim American. 
Most participants (89.1%) feel that they are an Amer-
ican, and of those, 65.9% strongly agree that they are 
an American. In general, younger participants, women, 
and foreign-born participants were less likely to feel 
that they are American. In addition, most respondents 
(93.7%) agree that it is important to them that their 
children are, or would be, fully accepted as Americans. 

US Muslims’ Worldviews

Islamic and US Values

Most Muslims agree that Islamic values are 
consistent with US values 
 

	y Most survey participants (79.4%) agree that 
Islamic values are consistent with US values, and 
40% of participants are in strong agreeance. 

	y Participants ages 30–64 were more likely than 
any other age group to strongly agree that Islamic  
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values are consistent with US values (30–49: 
42.7%, 50–64: 53.6%). 

	y Participants ages 18–29, 65–74, and 75 and over 
were more likely to somewhat agree (18–29: 
49.6%, 65–74: 40.6%, 75 and over: 50%). 

	y Participants ages 18–29 were the least likely to 
agree that Islamic values are consistent with US 
values (67%), while participants ages 75 and over 
were the most likely to agree (95%). 

	y Men (84.5%) were more likely than women 
(74.2%) respondents to agree that Islamic values 
are consistent with US values. 

	y Men participants were more likely to strongly 
agree that Islamic values are compatible with US 
values (47.6%), while women were more likely to 
somewhat agree (42.2%). 

	y More foreign-born respondents (82%) agree that 
Islamic values are consistent with US values in 
comparison to US-born respondents (75.5%). 

	y Foreign-born respondents (46.3%) were more 
likely to strongly agree that Islamic values are con-
sistent with US values, while US-born respondents 
were more likely to somewhat agree (45.4%). 

Multiculturalism

Almost all Muslims, irrespective of age, agreed 
that it is a good thing that the US is made up of 
people from different cultures 
 

	y Nearly all survey participants (99.1%) agree that 
it is a good thing that the US society is made up 
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of people from different cultures, and 91.9% of 
participants strongly agree. 

	y Almost all women (99.6%) and men (98.6%) 
respondents were in agreeance. Of those who 
disagreed, men were the only respondents to 
strongly disagree (0.5%). 

	y Notably, US-born and foreign-born Muslims 
responded equally in agreeing (99.1%) that it is a 
good thing that the US society comprises people 
from different cultures.

Nearly half of Muslims strongly disagree that the 
US is weakened by people of different racial and/
or ethnic backgrounds sticking to their old ways 
 

	y Over three-quarters of survey participants 
(76.6%) disagree that the US is weakened by peo-
ple of different racial and/or ethnic backgrounds 
sticking to their old ways, and of those who dis-
agree, over half (51.4%) strongly disagree. 

	y Less than a quarter (23.4%) of participants agree 
that the US is weakened by people sticking to 
their old ways. 

	y Participants ages 30–49 and 65–74 were the 
least likely of all the age groups to agree (30–49: 
21.9%, 65–74: 21.9%) while participants ages 
75 and over (30%) were the most likely to agree 
that the US is weakened by people of different 
racial and/or ethnic backgrounds sticking to 
their old ways. 

	y Over three-quarters of women (77.6%) and men 
(75.6%) respondents disagree that the US is 
weakened by people of different racial and/or eth-
nic backgrounds adhering to their old ways. 
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	y Women (54.4%) more so than men (48.5%) re-
spondents strongly disagree that the US is weak-
ened by people of different racial and/or ethnic 
backgrounds sticking to their old ways.

	y Over three-quarters of US-born (78%) and for-
eign-born (75.7%) participants disagree that peo-
ple of different racial and/or ethnic backgrounds 
sticking to their old ways weakens the US.

	y Both US-born (52.3%) and foreign-born (50.8%) 
participants were more likely to strongly disagree 
that the US is weakened by people of different 
racial and/or ethnic backgrounds sticking to their 
old ways. 

Racial Prejudice

Most Muslims, regardless of age, strongly agree 
that racial prejudice is a major problem in the US 
 

	y Most survey participants (97.1%) agree that racial 
prejudice is a major problem in the US, and of 
those 83%, strongly agree. 

	y Participants ages 65–74 are the most likely to 
disagree (7.8%) that racial prejudice is a major 
problem in the US, while participants ages 18–29 
(1.3%) are the least likely to disagree. 

	y Most women (97.8%) and men (96.3%) respon-
dents agree that racial prejudice is a major prob-
lem in the US. However, more women (89.6%) 
strongly agree in comparison to men (76.6%). 

	y Most US-born (98.2%) and foreign-born (96.4%) 
participants agree that racial prejudice is a major 
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problem in the US. However, more US-born Mus-
lims (91.5%) strongly agree that this is a major 
issue compared to foreign-born Muslims (77.6%). 

Racial Equity

Most Muslims (97.3%) strongly agree that all 
races and ethnicities of people should be treated 
equally 

	y Almost all survey participants (99%) agree that all 
races and ethnicities of people should be treated 
equally. 

	y Of the nominal total of participants who disagree, 
participants ages 18–29 (1.8%) were the most 
likely to disagree that all people should be treated 
equal, while not a single respondent ages 75 and 
over disagreed (0%). 

	y Nearly all women (99.3%) and men (98.8%) re-
spondents agree that people, regardless of race 
or ethnicity, should be treated equally. 

	y Nearly all participants, whether they were US-
born (98.9%) or foreign-born (99.1%), agree 
that all races and ethnicities of people should be 
treated equally. 
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Intercultural Mixing

Irrespective of age, most Muslims somewhat 
agree that relations between Muslims and non-
Muslims in the US are friendly 
 

	y Almost three-quarters of survey participants 
(72.9%) agree that relations between Muslims 
and non-Muslims in the US are friendly, and of 
those, 59% somewhat agree. 

	y Participants ages 50–64 were the most likely to 
agree (75.7%), while participants 65 and older 
were the least likely to agree (65–74: 67.2%, 75 
and over: 70%). 

	y Over two-thirds of both women and men partici-
pants agree that relations between Muslims and 
non-Muslims in the US are friendly; however, more 
men (77.3%) than women (68.4%) agree that this 
is true. 

	y Over half of men (59.7%) and women (58.4%) 
respondents somewhat agree that the relations 
between Muslims and non-Muslims are friendly. 

	y Over two-thirds of foreign-born (75.8%) and US-
born (68.3%) participants agree that friendly rela-
tions exist between Muslims and non-Muslims. 

	y Over half of US-born (60.3%) and foreign-born 
(58.2%) participants somewhat agree that 
friendly relations exist between Muslims and 
non-Muslims. 
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Immigration

Most Muslims agree that most immigrants are 
doing enough to adjust to life in the US  

	y Most survey participants (86%) agree that most 
immigrants coming to the US are doing enough to 
adapt to the American way of life. 

	y Close to half of respondents (46.5%) somewhat 
agree while over a third (39.5%) strongly agree 
that most immigrants in the US are doing enough 
to adapt to the American way of life. 

	y Almost half of participants ages 18–29 (49.1%) 
strongly agree that most immigrants coming to the 
US are doing enough to adjust to an American life. 

	y In addition, around half or more of participants 
ages 30 and over somewhat agree that most 
immigrants coming to the US are doing enough 
to adapt to the American way of life (30–49: 
45.6%, 50–64: 49.8%, 65–74: 56.2%, 75 and 
over 55%). 

	y Younger respondents ages 18–29 (90.2%) and 
75 and over (90%) were the most likely to agree 
that immigrants coming to the US are making 
attempts to adjust to US society and culture, while 
respondents ages 50–64 (83.1%) were the least 
likely to agree. 

	y Slightly more women (87.6%) than men (84.5%) 
respondents agree that most immigrants in the 
US are doing enough to adjust to life in the US. 

	y More men (48%) than women (44.9%) partic-
ipants somewhat agree that most immigrants 
coming to the US are doing enough to adapt 
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to the American way of life, while more women 
strongly agree (42.7%) compared to men (36.5%). 

	y More men (3.7%) compared to women (0.7%) 
strongly disagree that most immigrants coming to 
the US are doing enough to adapt to the American 
way of life. 

	y Most US-born (86.7%) and foreign-born (85.6%) 
participants agree that immigrants in the US are 
doing enough to adjust to the American way of life. 

	y US-born participants were more likely to strongly 
agree (45%) while foreign-born participants were 
more likely to somewhat agree (49.5%) that most 
immigrants coming to the US are doing enough to 
adapt to an American lifestyle. 

	y Only 3% of US-born and 1.7% of foreign-born par-
ticipants strongly disagree that most immigrants 
coming to the US are doing enough to adapt to 
the American way of life.

US Muslims’ Sense of Belonging

Identity

More than half of US Muslims identify themselves 
in everyday encounters as a Muslim American  

	y Over half of survey participants (52%) mostly 
identify themselves in everyday encounters as a 
Muslim American. 

	y Irrespective of age, a third or more of participants 
responded that they most identify as a Muslim 
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American (18–29: 39.3%, 30–49: 50.5%, 50–64: 
62.2%, 65–74: 59.4%, 75 and over: 75%). 

	y Over half of women (50.5%) and men (53.4%) 
respondents most identify as Muslim American. 
Second to that, women identified as of their 
birthplace/family origin-American (e.g., Bos-
nian-American) (14.2%), and men identified as an 
American (15.7%). 

	y Over half of US-born (50.7%) and foreign-born 
(52.8%) participants identify as Muslim American. 
Following that, US-born participants identified as 
of their birthplace/family origin-American (e.g., 
Bosnian-American) (13.8%), and foreign-born 
participants identified as an American (13.2%). 

	y Most survey participants (89.1%) feel that they are 
an American, and of those, 65.9% strongly agree 
that they are an American. 

	y Over half of the respondents for all age groups 
strongly agree that they feel that they are an 
American (18–29: 54.5%, 30–49: 65.5%, 50–64: 
73.4%, 65–74: 73.4%, 75 and over: 80%). 

	y Survey participants ages 18–29 were the least 
likely to agree (83.5%) compared to participants 
75 and over, who were the most likely to agree 
(95%). 

	y In general, older survey participants were more 
likely to agree than younger survey participants in 
feeling that they are an American. 

	y Most women and men survey participants feel 
that they are American; however, more men (92%) 
agree than women (86.2%). 

	y The most common response for both men (69.6%) 
and women (62%) participants was that they strong-
ly agree that they feel that they are an American. 

	y Most US-born and foreign-born participants feel 
that they are American; however, more US-born 
survey participants feel that they are American 
(92.2%) compared to foreign-born (87.2%). 

	y The most common response for both US-born 
(71.3%) and foreign-born (62.4%) participants was 
that they strongly feel that they are an American. 
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Acceptance 

Almost all US Muslims agree that it is important 
for their children to be fully accepted as 
Americans 
 

	y Most survey participants (93.7%) agree that it 
is important to them that their children are, or 
would be, fully accepted as Americans; and of 
those, 77.5% strongly agree. 

	y Over half of respondents for all age groups 
strongly agree (18–29: 56.7%, 30–49: 79.2%, 
50–64: 87.3%, 65–74: 89.1%, 75 and over: 95%). 

	y Participants ages 75 and over were in total agree-
ance (100%), while participants ages 18–29 were 
the least likely to agree (88.4%). 

	y Overwhelmingly, both women (93.5%) and men 
(93.9%) respondents agree that it is important 
that their children are recognized as Americans; 
and of those, over three-quarters strongly agree 
(women: 75.5%, men: 79.4%). 

	y Most US-born (92.4%) and foreign-born (94.5%) 
participants agree that it is important for their 
children to be fully accepted as Americans. Of 
those, the most likely response for both US- and 
foreign-born respondents was that they strongly 
agree; however, foreign-born respondents were in 
a stronger agreeance than US-born respondents 
(US-born: 70.6%, foreign-born: 81.8%).
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Mainstream Media

Almost all Muslims, irrespective of gender and 
place of birth, agree that the US mainstream 
media’s portrayal of Muslims is unfair 
 

	y Almost all survey participants (97.5%) agree that 
the US mainstream media’s portrayal of Muslims 
is unfair, and the majority (83.1%) strongly agree. 

	y Most participants ages 18–74 strongly agree that 
the US mainstream media’s portrayal of Muslims 
is unfair (18–29: 86.6%, 30–49: 84.7%, 50–64: 
82%, 65–74: 75%). 

	y Over half of respondents ages 75 and over some-
what agree (55%) that the US mainstream me-
dia’s portrayal of Muslims is unfair. Respondents 
ages 18–29 were the most likely to agree (98.7%), 
while respondents 75 and over were the least 
likely to agree (95%). 

	y Almost all women (98.2%) and men (96.9%) 
respondents agree that the representation of 
Muslims in US mainstream media is unfair, and 
more women strongly agree and believe this to be 
true (85.8%) in comparison to men (80.5%). 

	y Almost all US-born (98.6%) and foreign-born 
(96.8%) participants agree that the US main-
stream media’s portrayal of Muslims is unfair, and 
slightly more US-born participants strongly agree 
(85.3%) compared to foreign-born (81.7%). 
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Q1. Do you agree and consent to participate 
in this survey?

	{ Agree 
	{ Disagree 

Q2. Please confirm if you are 18 years of age 
or older?

	{ Yes, I am 18 years of age or older 
	{ No, I am under 18 years of age 

Q3. Do you identify as Muslim?

	{ Yes 
	{ No 

Q4. Do you live and/or work in the United 
States?

	{ Yes 
	{ No 

Q5. In which state or district do you 
currently reside? Please select your 
response from the drop-down menu

	{ Select state or district where you  
currently reside

Q6. How old are you?

	{ 18–24 
	{ 25–29 
	{ 30–34 
	{ 35–39 
	{ 40–44 
	{ 45–49 
	{ 50–54 
	{ 55–59 
	{ 60–64 
	{ 65–74 
	{ 75 and over 

Q7. What is your race or ethnicity? Please 
mark all that apply.

	{ African American or Black 
	{ Afro-Arab 
	{ Arab 
	{ Central Asian 
	{ East Asian 
	{ Hispanic or Latino/a/x 
	{ Native American 
	{ Native Hawaiian and Pacific Islander 
	{ South Asian 
	{ White or of European descent 
	{ Multiracial 
	{ Other 

Q8. What is your sex/gender identity?

	{ Male 
	{ Female 
	{ Gender nonbinary 
	{ Transgender 
	{ Different identity 

APPENDIX A

Survey Questions



belonging.berkeley.edu  38

Q9. Were you born in the United States?

	{ Yes 
	{ No 

Q10. If you were not born in the United 
States, how many years have you lived in 
the United States?

	{ 0–5 years 
	{ 6–10 years 
	{ 11–20 years 
	{ 21–40 years 
	{ More than 40 years 

Q11. What is the last level of education you 
have obtained?

	{ Grades 1–11 
	{ High school degree or GED 
	{ Some college 
	{ Associate’s degree 
	{ Bachelor’s degree 
	{ Master’s degree 
	{ Professional degree (law, medicine,  

dentistry, etc.) 
	{ Doctoral degree 

Q12. What is your individual annual income 
pretax?

	{ Less than $25,000 
	{ $25,001–$50,000 
	{ $50,001–$75,000 
	{ $75,001–$100,000 
	{ $100,001– $150,000 
	{ $150,001–$200,000 
	{ $200,001–$250,000 
	{ Over $250,000 

Q13. Do you wear any of the following on a 
regular basis?

	{ Hijab/Headscarf 
	{ Niqab 
	{ Veil 
	{ Kufi/Religious headwear for men 
	{ No 

Q14. How do you assess your English 
proficiency?

	{ I am a native English speaker 
	{ I speak English very well 
	{ I speak English well 
	{ I do not speak English well 
	{ I do not speak English at all 

Q15. Do you speak another language 
besides English at home?

	{ Yes (please write in which language or lan-
guages besides English you speak at home) 

	{ No 

Q16. How do you most identify yourself in 
everyday encounters? 

	{ As an American 
	{ As a Muslim American 
	{ As a Muslim only 
	{ As of your birthplace/family origin-American 

(e.g., Bosnian-American, Indian-American, 
Senegalese-American, etc.) 

	{ As of your birthplace or family origin only 
(e.g., Bangladeshi, Colombian, Ethiopian, 
Syrian, etc.) 

	{ As of your region (e.g., African, Arab, Asian, 
Hispanic or Latino/a/x, etc.) 

	{ Other 
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In the next set of questions, we are going to ask you 
about Islamophobia. We define Islamophobia as ac-
tions rooted in bias, prejudice, hate, and or exclusion 
of Muslims or those perceived to be Muslim. Such ac-
tions may result in an ​individual ​verbal and/or physical 
attack​, or the collective dehumanization of Muslims​. 

Q17. Do you believe that Islamophobia exists 
in the US?

	{ Yes 
	{ No 

Q18. When did you first notice the existence 
of Islamophobia?

	{ 0–4 years ago 
	{ 5–12 years ago 
	{ 13–19 years ago 
	{ More than 19 years ago 
	{ I do not know 
	{ I am unaware of the existence of Islamophobia 

Q19. How did you first notice the existence of 
Islamophobia? (please mark all that apply)

	{ By watching negative media reporting on 
Muslims 

	{ During an election campaign 
	{ Through personal experience 
	{ Through my community, or the work of com-

munity organizations 
	{ At school, college, or university 
	{ Through a family member or friend’s person-

al experience(s) 
	{ By witnessing a verbal attack against a Mus-

lim or someone perceived to be Muslim in a 
public space 

	{ By witnessing a physical attack against a 
Muslim or someone perceived to be Muslim 
in a public space 

	{ Online or through the internet 
	{ Through movies, comics, magazines, books 

	{ I do not know 
	{ I am unaware of the existence of Islamophobia 
	{ Other (please write in your response in the box provided) 

Q20. Within the last twelve months, how 
often (if at all) did you personally experience 
Islamophobia in your everyday life? 

	{ Very often 
	{ Often 
	{ Sometimes 
	{ Rarely 
	{ Never 

Q21. How big of a problem is Islamophobia 
in the United States, if at all?

	{ A very big problem 
	{ A somewhat big problem 
	{ Not a problem 
	{ I do not know 

Q22. Have you, your family members, 
friends, or members of your community 
been affected by federal policies and/
or state policies that disproportionately 
discriminate against Muslims? (please mark 
all that apply) 

	{ The Muslim Travel Ban 
	{ Anti-Sharia legislation in my state 
	{ Visa Waiver Program 
	{ Canada-US Safe Third Country Agreement 
	{ Countering Violent Extremism programs (CVE) 
	{ National Security Entry-Exit Registration 

System (NSEERS) 
	{ USA Patriot Act 
	{ Closed Removal Proceedings 
	{ Absconder Apprehension Initiative 
	{ PENTTBOM Investigation 
	{ No, I was not affected by any of the above 

policies 
	{ I do not know 
	{ Other (please write in your response in the box provided) 
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Q23. I believe that Islamophobia exists 
because of (please mark all that apply):

	{ Negative images of Islam or Muslims in the 
mainstream media 

	{ The misrepresentation of Islam or Muslims in 
popular culture 

	{ People do not know enough about Islam or 
Muslims 

	{ Blaming Islam or Muslims for the acts of indi-
vidual Muslims 

	{ Anti-Islam or anti-Muslim groups’ activities 
and campaigns 

	{ Prejudiced federal government policies to-
ward Muslims 

	{ Political campaigns that seek to dehumanize 
Muslims 

	{ The US Congress’s unwillingness to take ac-
tion to protect Muslim Americans 

	{ I do not know 
	{ Other (please write in your response in the box provided) 

Q24. Have you personally experienced 
Islamophobia directed at you?

	{ Yes 
	{ No 

Q25. If you have directly experienced 
Islamophobia, how often have you 
experienced it?

	{ Very often 
	{ Somewhat often 
	{ Rarely 
	{ Never 

Q26. If you have directly experienced 
Islamophobia, where have you experienced 
it? (please mark all that apply)

	{ Airport 
	{ College or university 
	{ Vocational or technical school 
	{ K–12 school 
	{ Health-care setting 
	{ Online or on the internet 
	{ Public park 
	{ Public playground 
	{ Public transportation 
	{ Retail store 
	{ Restaurant 
	{ Sports setting 
	{ Workplace 
	{ Other (please list where in the box provided) 

	{ I have not experienced Islamophobia 

Q27. Who do you believe is more at risk of 
experiencing Islamophobia? 

	{ Men 
	{ Women 
	{ Transgender or nonbinary individuals 
	{ Everyone is equally at risk 
	{ I do not know 

Q28. What age groups do you believe 
are the most at risk of experiencing 
Islamophobia?

	{ Children under the age of eleven years old 
	{ Children between the ages of 12 and 17  

years old 
	{ Young adults between the ages of 18 and 25 

years old 
	{ Adults older than 25 years old 
	{ All age groups are equally at risk 
	{ I do not know 
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How would you assess the following statements?

STRONGLY 
AGREE

SOMEWHAT 
AGREE

SOMEWHAT 
DISAGREE

STRONGLY 
DISAGREE

Q29. Islamic values are consistent with US values

Q30. It is a good thing that the US society is 
made up of people from different cultures

Q31. Racial prejudice is a major problem in  
the US

Q32. The US is weakened by people of different 
racial and/or ethnic backgrounds sticking to 
their old ways

Q33. All races and ethnicities of people should 
be treated equally

Q34. The US mainstream media’s portrayal of 
Muslims is unfair

Q35. Relations between Muslims and non-Mus-
lims in the US are friendly

Q36. Most immigrants coming to the US are do-
ing enough to adapt to the American way of life

Q37. I feel that I am an American

Q38. It is important to me that my children are, 
or would be, fully accepted as Americans

Q39. How would you describe your 
employment status?

	{ Employed 
	{ Unemployed 
	{ Self-employed 
	{ Retired 
	{ Student 
	{ Not in the labor force 

Q40. If not in the labor force, please specify 
your response by selecting an option from 
the drop-down menu

	{ Primary person responsible for domestic 
work in the home 

	{ Primary caregiver for my family 
	{ Other 
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Q41. If employed, would you describe your 
employment as:

	{ Full time 
	{ Part time 
	{ Casual 
	{ Not applicable  

Q42. In the last twelve months, have you 
personally engaged in any of the following 
activities? (please mark all that apply)

	{ Voted in the last state, primary, or presiden-
tial election 

	{ Volunteered for a sporting association 
	{ Volunteered for a faith-based organization 
	{ Been a member in an American political party 
	{ Organized a fundraiser for a social cause 
	{ Made a charitable donation 
	{ Been involved in organizing a petition or 

signed a petition 
	{ Been involved in an organized protest 
	{ Made a complaint about a product or service 
	{ No, I have not engaged in public activities 

Q43. How often do you socialize with non-
Muslim groups?

	{ Very often 
	{ Often 
	{ Sometimes 
	{ Rarely 
	{ Never 

Q44. How often does Islamophobia affect 
your emotional and mental well-being, if  
at all? 

	{ Very often 
	{ Often 
	{ Sometimes 
	{ Rarely 
	{ Never 
	{ I do not know 

Q45. If Islamophobia affects your emotion-
al and mental well-being, how would you 
describe the effect(s)? (please mark all that 
apply)

	{ Anger 
	{ Anxiety 
	{ Depression 
	{ Fear 
	{ Insecurity 
	{ Isolation 
	{ Paranoia 
	{ Stress 
	{ None of the above 

Q46. When you think about the impact(s) of 
Islamophobia, what comes to mind? (please 
mark all that apply)

	{ Harassment and/or violence against Muslims 
or those perceived to be Muslim 

	{ Surveillance of Muslims by law enforcement 
	{ Policies that discriminate against Muslims 
	{ Unequal treatment of Muslims 
	{ The exploitation of political campaigns that 

call for anti-Muslim/anti-Islam as someone 
or something to be feared or excluded from 
the US society 

	{ Negative media representation 
	{ Negative representation in pop culture 
	{ All of the above 
	{ I do not know 
	{ Other (Please write your response in the box provided) 

Q47. Have you heard of any stereotypes 
about Muslims that you believe are true? 

	{ Yes 
	{ No 

Q48. If “Yes,” please write the stereotype(s) 
you believe to be true in the box provided:
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How do you assess the social impact of Islamophobia?

VERY  
OFTEN

OFTEN SOMETIMES RARELY NEVER

Q50. Does Islamophobia prevent you 
from building social connections with 
non-Muslims?

Q51. Does Islamophobia make it difficult 
for you to build community with other 
Muslim Americans?

Q52. Do you censor your speech or actions 
out of fear of how people might respond 
or react to you?

Q53. How often do you feel uncomfortable 
making demands of your local authorities 
or congressperson?

Q54. Have you ever been treated unfairly 
by a law enforcement officer because of 
your religious identity?

Q55. How often do you feel comfortable 
calling law enforcement for help or  
protection?

Q56. How often do you feel that you can 
safely access community or social public 
spaces (e.g., swimming pools, beaches, 
festivals, concerts, movie theatres)?

Q57. Do you feel that you are treated fairly 
by health-care providers when seeking 
medical attention (e.g., doctors, dentists, 
nurses, chiropractors, psychologists)?

Q49. Have you ever hid, or tried to hide, your 
religious identity? 

	{ Yes 
	{ No 
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Q58. If you have personally encountered an 
Islamophobic incident, did you report the 
incident to the authorities?

	{ Yes 
	{ No 
	{ I have not personally encountered an Islam-

ophobic incident 

Q59. If no, please mark all that apply:

	{ I did not know where to report the incident 
	{ I was unaware that such an incident required 

reporting 
	{ I did not feel safe to report the incident 
	{ Other (please write in your response in the box provided) 

Q60. Do you know where to report 
Islamophobic incidents? 

	{ Yes (please write where in the box provided) 

	{ No 

Q61. What can Muslim communities do to 
combat Islamophobia in the US? (please 
mark all that apply)

	{ Participate in the electoral process 
	{ Increase Muslim visibility in media outlets 
	{ Participate in non-Muslim charity work 
	{ Participate with non-Muslim-led civil rights 

and civil liberty organizations in the US 
	{ Educate my neighbors, friends, and commu-

nity about Islam 
	{ Document and report Islamophobia 
	{ Fund and support initiatives and activities 

that challenge Islamophobia 
	{ Support public officials who intend to repeal 

policies that disproportionality impact Mus-
lim individuals and communities 

	{ I do not know 
	{ Other (please write in your response in the box provided) 

Q62. What would you like our team to 
focus on for future research in regard to 
understanding the impacts of Islamophobia 
on Muslim Americans? (please mark all that 
apply)

	{ The impacts of Islamophobia on Muslim 
Americans’ psychological and emotional 
health 

	{ Muslim Americans’ sense of belonging, safe-
ty, and inclusion in the United States 

	{ Muslim Americans’ participation in civic and 
cross-cultural engagements, and the labor 
force 

	{ The impact of domestic Islamophobia, the US 
legal system, and foreign policies on Muslim 
Americans 

	{ The portrayal and visibility of Muslim Amer-
icans in mainstream media and popular 
culture 

	{ The impacts of Islamophobia on Muslim 
American children and youth 

	{ I do not know 
	{ Other (please write in your response in the box provided) 

Q63. How did you hear about this survey? 
(please mark all that apply)

	{ Browsing the Othering & Belonging Insti-
tute’s website 

	{ Recommended by a community-based orga-
nization 

	{ From a Facebook ad 
	{ From a Twitter ad 
	{ LinkedIn 
	{ Recommended by a friend 
	{ Other (please write in your response in the box provided) 



Islamophobia through the Eyes of Muslims 45

Organizations
Council on American-Islamic Relations (CAIR), 
National Headquarters

Islamophobia Studies Center (ISC) at UC Berkeley 

Muslim Legal Fund of America

Majlis Ash-Shura, Islamic Leadership Council of  
New York

Council of Islamic Organizations of Greater Chicago

Northern California Islamic Council

Islamic Shura Council of Southern California

Council of Sacramento Valley Islamic Organizations

Individuals
Suzanne Barakat, Our Three Winners Foundation 

Hatem Bazian, ISC

Idalia Gonzalez, US Human Rights Network 

Imam Yasir Khan

Somayeh Nikooei, Islamic Scholarship Fund

Huzaifa Shahbaz, CAIR, National Headquarters

Sufyan Sohel, CAIR, Chicago

Leena Odeh, First Defense Legal Aid

Imam Omar Suleiman, Yaqeen Institute

APPE N D IX  B

Acknowledgments

We would like to extend a special thanks to our partner organization, the Islamophobia Studies Center at 
the University of California, Berkeley; to the focus group at UC Berkeley; and to the many organizations and 
individuals that supported this project and assisted with national outreach and dissemination efforts. 

We would also like to extend thanks to the following people who reviewed and offered feedback on our 
survey questions:

Zahra Billoo, CAIR, San Francisco Bay Area

Evan Bissell, Othering & Belonging Institute

Joshua Clark, Othering & Belonging Institute

Kevin Dunn, Western Sydney University, Australia

Samir Gambhir, Othering & Belonging Institute

Farid Hafez, University of Salzburg, Austria, and  
The Bridge Initiative, Georgetown University

Maha Hilal, Justice for Muslims Collective

Rhonda Itaoui, Western Sydney University, Australia 

Saeed Khan, Wayne State University

Anna Mansson McGinty, University of Wisconsin-
Milwaukee

Dalia Mogahed, Institute for Social Policy and 
Understanding

Jasmin Zine, Wilfrid Laurier University, Canada



belonging.berkeley.edu  46

Endnotes

1   Elsadig Elsheikh, Basima Sisemore, Natalia 
Ramirez Lee, Legalizing Othering: The United States 
of Islamophobia (Berkeley, CA: Othering & Belonging 
Institute, 2018), 33–36, accessed August 2, 2021, 
https://belonging.berkeley.edu/global-justice/islam-
ophobia/legalizing-othering.

2   Pew Research Center, “Demographic Portrait of 
Muslim Americans,” Pew Research Center, July 26, 
2017, https://www.pewforum.org/2017/07/26/de-
mographic-portrait-of-muslim-americans/.

3   Ibid.

4   Ibid.

5   Pew Research Center, U.S. Muslims Concerned 
about Their Place in Society, but Continue to Believe 
in the American Dream: Findings from Pew Research 
Center’s 2017 Survey of U.S. Muslims (Pew Research 
Center, 2017), 46, accessed July 30, 2021.

6   Pew Research Center, “Muslims in America: Im-
migrants and those born in U.S. see life differently 
in many ways,” Pew Research Center, April 17, 2018, 
https://www.pewforum.org/essay/muslims-in-
america-immigrants-and-those-born-in-u-s-see-
life-differently-in-many-ways/.

7   Jeff Diamant and Claire Gecewicz, “5 facts about 
Muslim Millennials in the U.S.,” Pew Research Center, 
October 26, 2017, https://www.pewresearch.org/
fact-tank/2017/10/26/5-facts-about-muslim-mil-
lennials-us/.

8   Pew Research Center, “Muslims in America.”

9   Ibid. 

10   Ibid. 

11   Besheer Mohamed and Jeff Diamant, “Black 
Muslims account for a fifth of all U.S. Muslims, and 
about half are converts to Islam,” Pew Research 
Center, January 17, 2019, https://www.pewresearch.
org/fact-tank/2019/01/17/black-muslims-account-
for-a-fifth-of-all-u-s-muslims-and-about-half-are-
converts-to-islam/. 

12   Pew Research Center, “Muslims in America.”

13   Ibid.

14   Ibid.

15   Pew Research Center, U.S. Muslims Concerned 
about Their Place in Society, 30. 

16   Ibid., 41.

17   Ibid., 43.

18   Pew Research Center, U.S. Muslims Concerned 
about Their Place in Society, 42.

19   Pew Research Center, “Muslims in America.”

20   Besheer Mohamed, “New estimates show U.S. 
Muslim population continues to grow,” Pew Research 
Center, January 3, 2018, https://www.pewresearch.
org/fact-tank/2018/01/03/new-estimates-show-u-
s-muslim-population-continues-to-grow/. 

21   Diamant and Gecewicz, “5 facts about Muslim 
Millennials in the U.S.”

22   Pew Research Center, U.S. Muslims Concerned 
about Their Place in Society, 38.

23   Pew Research Center, U.S. Muslims Concerned 
about Their Place in Society, 5.

24   Ibid., 16.

25   Ibid., 12.

26   Ibid., 75.

27   Ibid., 74.

28   Ibid., 20.

29   Ibid., 70.

30   Ibid., 7.



Islamophobia through the Eyes of Muslims 47

31   Claire Gecewicz and Besheer Mohamed, 
“American-born Muslims more likely than Muslim 
immigrants to see negatives in U.S. society,” Pew 
Research Center, September 26, 2017, https://www.
pewresearch.org/fact-tank/2017/09/26/ameri-
can-born-muslims-more-likely-than-muslim-immi-
grants-to-see-negatives-in-u-s-society/.

32   Pew Research Center, U.S. Muslims Concerned 
about Their Place in Society, 6.

33   Ibid., 13.

34   Ibid., 14.

35   Ibid.

36   Ibid., 77.

37   Ibid., 20.

38   Ibid.

39   Ibid., 5.

40   Ibid., 81.

41   Ibid., 19. 

42   Rhonda Itaoui and Elsadig Elsheikh, Islamopho-
bia in the United States: A Reading Resource Pack 
(Berkeley, CA: Othering & Belonging Institute, 2018), 
33–36, accessed August 2, 2021, https://belonging.
berkeley.edu/global-justice/islamophobia/resource-
pack-us.

43   Alyssa Rippy and Elana Newman, “Perceived 
religious discrimination and its relationship to anxi-
ety and paranoia among Muslim Americans,” Jour-
nal of Muslim Mental Health 1, no. 1 (2006): 5–20, 
accessed August 2, 2021, https://www.tandfonline.
com/doi/abs/10.1080/15564900600654351.

44   Mary Brigid Martin, “Perceived discrimina-
tion of Muslims in health care,” Journal of Muslim 
Mental Health 9, no. 2 (2015): 41–69, accessed 
August 2, 2021, https://quod.lib.umich.edu/j/
jmmh/10381607.0009.203/--perceived-discrimi-
nation-of-muslims-in-health-care?rgn=main;view=-
fulltext.

45   Goleen Samari, “Islamophobia and Public 
Health in the United States,” American Journal of 

Public Health 106, no. 11 (2016): 1920–25, accessed 
August 2, 2021, https://ajph.aphapublications.org/
doi/abs/10.2105/AJPH.2016.303374.

46   Resilience in the Face of Hate: Civil Rights Re-
port 2021 (Washington, DC: CAIR Foundation, 2021), 
accessed August 2, 2021, https://www.cair.com/
wp-content/uploads/2021/04/CAIRReport.pdf.

47   Itaoui and Elsheikh, Islamophobia in the United 
States, 37–40.

48   Ghazi-Walid Falah and Caroline Rose Na-
gel, eds., Geographies of Muslim Women: Gender, 
Religion, and Space (New York, NY: Guilford Press, 
2005).

49   Craig Considine, “The Racialization of Islam 
in the United States: Islamophobia, Hate Crimes, 
and ‘Flying while Brown,’” Religions 8, no. 9 (2017): 
165, accessed August 2, 2021, https://www.mdpi.
com/2077-1444/8/9/165.

50   Louise Cainkar, “Space and place in the me-
tropolis: Arabs and Muslims seeking safety,” City & 
Society 17, no. 2 (2005): 181–209, accessed August 
2, 2021, https://anthrosource.onlinelibrary.wiley.
com/doi/abs/10.1525/city.2005.17.2.181.



The Othering & Belonging Institute brings together researchers,  
community stakeholders, and policy-makers to identify and challenge the  
barriers to an inclusive, just, and sustainable society in order to create 
transformative change.

@otheringandbelonging


